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Can 


AA ONTAINERS OF TIN PLATE - BLACK IRON - GALVANIZED IRON : FIBRE 


The world coulda? t live without 
Canned Foods, could it? 


OESN’T that put an obligation on all of us 
connected with the canned foods industry, to 
watch carefully the goodness of our products? 


The packer cannot control the quantity or quality of 
the raw foods delivered to his plant. Nature controls 
both, in spite of him and the growers who supply him. 


Isn’tit all the more desirable that we give the consumer 
the best grades possible of the crops'that do come in? 


Moreover, experience clearly shows that quality 
pays in canned goods. Mrs. Consumer expects and 


demands it. 


ET us bend every effort to make 1924 a better-than-ever 
quality canned foods year. 


Count on us to do our share, in the quality of Canco cans 
and Canco service. 
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CANNED GOODS EXCHANGE 
YEAR 1924-1925 


OFFICERS 


President, 
Vice-President, 
Treasurer, 
Secretary, 


W. H. Killian. 

C. Burnet Torsch. 
Leander Langrall. 
Wm. F. Assau. 


COMMITTEES 


Executive Committee, 
Arbitration Committee, 


Commerce Committee, 


Legislation Committee, 


Claims Committee, 


Brokers Committee, 


Agriculture Committee, 


Hospitality Committee, 


Counsel Committee,, 
Chemist Committee, 


Benj. Hamburger, J. O. Lang- 
rall, Edward Kerr, C. J. 
Schenkel, W. E. Lamble. 
Wm. F. Assau, F. A. Curry, 
H. Fleming, J. W. Schall 
Chris. Grecht. 

D. H. Stevenson, J. Newman 
Numsen, George Clark, How- 
ard E. Jones, G. Stewart Hen- 
derson. 

C. Burnet Torsch, Preston 
Webster, Albert T. Myer, W. 
E. Robinson, Geo. T. Phillips, 
Thos. L. North. 

Hampton Steele, F. W. 
Wagner, Norval E. Byrd, Le- 
roy Langrall, Jos. M. Zoller. 
Harry Imwold, Elmer Lang- 
rall, Herbert Roberts, M. Ray- 
mond Roberts J. A. Killian, 
Herbert Hampton. 

F. A. Torsch, Wm. Silver, 
H. P. Strasbaugh, Jos. N. 
Shriver, S. J. Ady. 

R. A. Sindall, Robt. Rouse, 
Herman Gamse, Jas. F. Cole, 
John May, Herbert Randall, 
H. W. Krebs. 

C. John Beeuwkes. 

Leroy Strasburger. 


Baltimore 


Made By The 


John R. Mitchell Co. 
Foot of Washington St. 


Double 
Pineapple Grater 
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PHILADELPHIA, 2045 Hunting Park Ave. 


New York 
Bosto' 


oston 
Pittsburgh 
St. Louis 
Buftaio 
Wilkes-Barre 


- 2676 Woolworth Bldg. 


- 7 - 49 Federal St. 
335 Fifth Ave. 

705 Olive St. 
745 Ellicott Square 


$26 Second National Bank Bldg. 
H. W. CALDWELL & SON CO.;—Chicago, 1700 S. Western am. 
LINK-BELT MEESE & GOTTFRIED CO.:—San F: 
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WHEN you buy Link-Belt Chains, 
Wheels, Buckets, etc., you get 


two classes of service. 


First: Equipment of greater durability 
(longer life)—the cheapest money can 


buy, service considered. 


Secondly: You get service in the form 
of prompt delivery from our large 
stocks—carried at important industrial 


centers throughout the country. 


Incidentally, an interest, on our part, 
in the successful operation of your 
equipment, long after the purchase 


price is forgotten. 


Tell us your requirements—small or 
Let us demonstrate our inter- 
pretation of that much abused word— 


large. 


service. 


Address nearest Link-Belt office. 


LINK-BELT COMPANY 
CHICAGO, 300 W. Pershing Road 


Huntington, W. Va. 7 - Robson-Prichard Bldg. 


Clevelan - - 329 Rockefeller Bldg. 
Detroit - - 4222 Woodward Ave 
Kansas City, Mo. - - R. 405, 1002 Baltimore Ave 
Denver - 520 Boston Bldg 

Atlanta - - - - 24 Marietta St. 


19th and H. 


Seattle, 820 First Ave. 8. 


1689 


P.O. Box 346 
Louisville, Ky. - - - - 321 Stark Bldg. 
New Orleans - - - 504 Carondelet Bldg. 


New Orleans 
ew Supply Co., pan 418 S. Peters St. 
20 Brown-Marx 
and Montreal 


Birmingham, Ala. 
Link-Belt, Limited - 


New York, 2676 Woolworth Bldg. Dallas, Texas, 810 Main St. 
Sts. Los Angeles, 400 E. Third St. 


Portland, Ore., 67 Front St. 


A. K. Robins & Company, Inc., 116 Market Place, Baltimore, Md. 
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HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


poe 


as 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting 
Tables, Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. 
If your dealer doesn’t handle, write for catalogue and prices. 


MANUFACTURED BY 


LA PORTE MAT & MEG. CO. La Porte, Indiana 


TUNTLEY 


Tomatoes, Yes. 


The MONITOR Tomato Washer and Scaider saves Tomatoes; gives quality to 
your pack; reduces the cost of the pack to you. There is every reason for you 


to use it —_everything to gain and nota chance to lose. Send for catalogue 
prices. 


—— HUNTLEY MFG. CO. | SPECIAL AGENTS 


A. K. ROBINS & CO. 
HUNTLEY MPG. CO., Led P. O. Drawer 25 SILVER CREEK, N. Y. Baltimore, Md. 

Tillsonburg, Ont. BROWN BOGGS Ltd. 
» Ont. 
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SEAL 
TIN PASTE 


Reg. U. S Pat. Off. 


For Spot Labeling 


Gold Seal Tin Paste sticks your labels 
so that they cannot be pulled off. It never 
gets brittle nor allows the labels to 
loosen up on the dealer’s shelf. 


~ 


ERE are the most efficient and satisfactory 

boxes ever made for carrying canned goods 
shipments. Specially constructed for canned goods 
their firm and sturdy walls keep the cans from roll- 
ing and wedging in transit and delivers them clean, 
unscratched and undented at destination. _ 


LNT, 


WY 


You will welcome H & D Canned Goods Boxes 
for their lower initial cost, their convenience in 
handling and the minimizing of storage space. 


Write today for our free “Canners Shipping Book”. 
Menton your sizes and we'll send quotations and 
free samples. No oblgations for this service 


It comes ready for use without mix- 
ing, shipped in 5 gal. cans, 30 gal. 
and 50 gal. barrels. 


— Manufactured by — 


Dewey & Almy Chemical Co. 


CAMBRIDGE, MASS. 


THE HINDE & DAUCH PAPER CO. 


Member Canning Machinery 
& Supplies Assn. 
800 Water St. Sandusky, Ohio 


CANADIAN ADDRESS: TORONTO 


Manufacturers of Dewalco Sealing Compounds, Sol- 
King St. Subway & Hanna Ave. 


dering Fluxes, Labeling Gums and Pastes. 


HANSEN PEA AND BEAN FILLER 
1924 MODEL 


Interchangeable for No. 1, 14, 2, 24 & 3 cans; also built for No. 10 cans. 


THE 1924 MODEL HANSEN FILLER IS UNQUESTIONABLY THE SMALL- 
EST, SIMPLEST, MOST EFFICIENT AND PERFECT PEA FILLER THAT 
HAS EVER BEEN BUILT. EVERY UNDESIRABLE FEATURE OF OTHER 


FILLERS AND THE “OLD STYLE” HANSEN HAS BEEN ENTIRELY 
ELIMINATED. 


-Only machine with an automatic stop. Separate control of both peas and 
brine. Longest lived filler at least repair cost. | No open brine tank exposed 
to dirt and flies. Safety shearing pin in pulley instead of head. Has no hopper 
agitator to cut and crush tender peas. 


Impossible to overfill can wilh either brine or peas. 


Has less than half the number of parts of any other pea filler. Only machine 
where brine is cut off automatically when filler stops. Mixing head and briner 


entirely enclosed and cannot leak brine regardless of wear. 
All materials carefully selected and tested, finished workmanship by skilled mechanics. 
Has no open brine tank to overflow; brine shut-off not dependent upon float valves; no stuffing boxes. 


Hansen Canning Machinery Corporation, 


Cedarburg, Wisconsin. 
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Tomatoes are measured dry. 

Will not mash the fruit. 

Incline measuring pockets to drain juice from fruit. 
Measured amount of juice in bottom of can. 
Worm feed, no mashing of cans. 

Smooth delivery. 


Very easily adjusted, slight turn of hand wheel governs the amount desired in cans. 
Hopper has soft pliable rubber hose that moves the fruit into the measure device. 
Machine furnished with friction clutch that starts it off smoothly. 


For No. 2, 25 and 3 cans — Special machines built for No. | also for 
No, 10 cans. 


AYARS MACHINE COMPANY 


Salem, New Jersey 


May 5, 1924. 
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VIRGINIA 
CANS 


Service First - - - Quality Always 


We Solicit Your Inquiries. 


VIRGINIA CAN COMPANY 


4 


We Manufacture for 


CANNERS: Berlin | 
Continous 


Agitating Process Kettles 


Continuous Non-agitating Cookers 
Continuous Agitating Cookers 


pesca Continuous Cooker 

Cooling Tanks Berlin Cookers are made for every purpose. No type of Cooker is fit for all 
Trolley (Systems) kinds of foods. 

Shonen Tetite Berlin Cookers are made in the following distinct classes: 

a ped Continuous Open Cookers which agitate the food while cooking, 

Sein Mite Automatic Pressure Cookers which agitate the food while cooking, 

Steam Exhaust Boxes Continuous Open Cookers which do not agitate the food while cooking, 
Water Exhaust Boxes : Automatic Pressure Cookers which do not agitate the food while cooking, 
Milk Sterilizers A Contenuous or Agitating Cooker for every purpose for every 
kind of food. 


Milk and Corn Shakers 


econ BERLIN CANNING MACHINERY 
WORKS 
Tomato Holding Tanks BERLIN, WIS.. U. S. A. 


Tomato Inspection Tables 


A Complete Line of Canning Machinery for any Canning Factory. | 
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Do You Know 


— that PROTEXU CANNERS 
APRONS will save you money because 
they are low in price, unusually dur- 
able, and afford greater protection 
for your employee ? 

Scientifically constructed of fine, strong 
fabric, amply coated with tough, elastic, 
wear-proof rubber, Protexu Aprons 
are especially designed for all canning oper- 
ations, Hundreds of canners use them ex- 
clusively, finding them most economical. 


Moreover, Protexu aprons are soft, 
flexible, lightweight and extremely 
COLORS: Black or White comfortable to wear. Made in any 
30” x 38” — $12.00 dozen _ standard or special size, with or without 
38” x 44” — $15.00 dozen bib. 

Send trial order TODAY — and learn how much apron service you 
can buy for your money. Maximum protection at minimum ex- 
pense guaranteed. In ordering, please mention style and-size desired. 
Samples of fabric, showing quality, on request. 


BEAR BRAND APRONS, another popular style (grey), large 
in size, and weighing only 16 ounces, cost $15.50 dozen. 


William M. Gross. 


Makers of allistyles aprons for all industrial purposes 


Carver Building 22 Sharon, Penna. 


EVERYWHERE 
EVERY COMPARISON 


PROVES 
FAIRBANKS 
SUPERIORITY— 
ESTABLISHED DEALERS 
OVER IN 
EIGHTY YEARS EVERY CITY 


SCALES 


THE FAIRBANKS COMPANY 


Adminstrative Offices 


NEW YORK 


WHEEL 
BARROWS 


| 
| 


_ANDERSON-BARNGROVER MFG. CO. 


VETERANS 


SERVICE 


You generally recognize 
dependable service when 
you get it, and no amount 
of eloquence will convince 
you when you don’t. 


Superiority - In _perfor- 
mance, in design, in dur- 
ability, in quality of pro- 
duct produced. This is 
the story told over and 
over again by those best 
qualified to speak of the 
A-B Cooking Unit - its 


owners. 


Write for particulars. 


San Jose, Calif. 


—BRANCH OFFICES— 
BALTIMORE, CHICAGO 
. O. Randall’s Son S. G. Gorsline 
409 Marine Bank Bldg. 844 Rush St. 
SAN FRANCISCO 
A. C. Caldwell 
20-22 Fremont St. 
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THE CANNING TRADE 


‘THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE - - = = Manager and Editor 
107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Packers are invited and requested to use the columns of 
THE CANNING TRADE for inquiries and discussions among them- 
selves on all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


_ .. THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 47th year. 
TERMS OF SUBSCRIPTION. 

Payable in advance, on receipt of bill. 
One Year, - - 
Canada, - - - - - 
Foreign, - - - - - - - 
Extra copies, when on hand, 10 cents each. 

ADVERTISING RATES—According to space and location. 

Make all Drafts or Money Orders payable to THE TRADE Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md 


Sample copy free. 
$3.00 
- - - $4.00 
. $5.00 


Entered at Postoffice Baltimore, Md., as second-class mail 
matter. 
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EDITORIALS 


EETINGS—tThe spring meetings of canners are 

' now on in full force, as you will notice. Here 

we give you as much as we can squeeze into the 

issue of the big Western Canners’ meeting, and of the 

sectional meetings of the National Canners Association, 

and if you do not find this sufficient have a littlo 
patience, and we will give you more next week. 


We have yet to report the splendid meeting of the 
Canned Goods Exchange with its scintillating addresses 
which you will read with profit and pleasure. “Court 
Reporters” can’t be hurried. 


As we write the Indiana canners are assembled in 
their spring meeting at the Claypool Hotel, Indianap- 
olis, Friday and Saturday of this week. The program 
has just come to hand, and it is attractive, filled from 
beginning to end with addresses which should prove in- 
teresting and instructive. John Souder. the President 
of this aggressive organization, is a live-wire, and he 
means that the tomato canners of his State shall un- 
derstand the situation as it is, and nct as they hope it 
to a We hope every canner in that State is present 
to learn. 


IMATO PRICES—On Thursday next, May 8th, 

| the Tri-State Canners will assemble at the Hotel 
Dupont, Wilmington, Del., in a session for mem- 

bers only. They promise it will be a business session, 
and it ought to be. We hope one matter they will take 
up and definitely answer for the peace and quiet of the 
whole country is why Tri-State tomato canners are so 
philanthropic, so big-hearted, so generous, as is evi- 
denced by their willingness, not to say eagerness, to 
contract for future tomatoes lower than any other set 
of canners in the business, and lower than their ex- 
pected costs. The answer to this question has puzzled 
the “oldest inhabitant” in the canning game. You 
know in the olden days No. 3 tomatoes used to hang 
around 60c to 85c per dozen, until Willard Rouse 
crowned himself Tomato King, and then No. 3 stand- 
ards advanced to $1.60 per dozen—June 27, 1902—and 
stayed there until the next packing season brought 
them down, And you may take our word for it they 


ness.” 


came down! In the closing days of July or the first of 
August tomatoes began to come into market that year, 
and of course the canners grabbed them like hungry 
fish. We do not remember what they paid for them, but 
you can imagine, with canned tomatoes cleaned off the 
market, fresh tomatoes brought a price. At any rate, 
before most people knew that tomatoes were ripening, 
William Fait, a prominent canner of that time, was 
out with new packed, 1902 packed, tomatoes at 90c. In 
one cut, without any apparent reason, from $1.60 to 
90c. The writer couldn’t believe it, but he found it so. 
Then he went down to see Mr. Fait, and asked him, in 
a very direct way, why he had cut the market from 
$1.60 to 90c, when a 5c cut would have sold more goods 
than he could possibly have packed, and Mr, Fait an- 
swered, characteristically, “None of your damned busi- 
That is just one sample of the answer to this 
question, and from that it has ranged from “because we 
leve the public so,” “because if I hadn’t sold them he 
(another canner) would have,” “I guess we know our 
business,” “the cost figurers are all liars and we are not 
going to hold the bag,” and so on up to “they are just 
plain, ordinary damphools;” and so, of course, we are 
just a trifle puzzled and would like to know the true an- 
swer. For even the buyers are beginning to wonder. 
They have bought some future tomatoes, and they are 
always satisfied if the future prices do not drop below 
those at which they have bought. Now their early 
purchases are beginning to look bad to them because of 
these continually lowering tomato prices, and of course 
they want to know. So this Tri-State meeting has to 
arfswer to the buying public, and we trust it will, and in 
a most emphatic manner. 


S SALMON TO FOLLOW OYSTERS AND SAR- 
DINES?—If you could see a celluloid cat walking 

a sulphur tight-rope over Hell you would have a 
faint picture of the position of an editor of a canners’ 
trade journal attempting to touch upon the conserva- 
tion of any natural product now canned. The growers 
of field crops call loudly for the experts to come to their 
rescue and help save their crops from the pea aphis, 
for instance, or tomatoes from blight or root rot or 
what not; but let any man dare to lay finger upon the 
oyster supply, to protect and propagate it, and whi'* 
the canners of oysters might be expected to welcom: 


10 THE CANNING TRADE 


such action and be ready to help it along, all know that 
they would not. Eberybody else knows that the Ches- 
apeake Bay oyster supply has been dwindling, growing 
yearly more scarce, and is today almost entirely gone, 
but the oyster canner will tell you that there are plenty 
of oysters! The fault is with the demand! There are 
too many people want what are being caught! The 
sardine canners answer along the same line—the sar- 
dines are not running, that is all! And now it has come 
the turn of the salmon canners, for salmon is going the 
way of the buffalo, it would seem, or of the oysters in 
this region. We have heard something of the can- 
ners’ side of the question in the proposed regulations 
of the salmon catching industry by the Government, 
but we do not pretend to understand all its details. 
However, we have a hunch that Secretary Hoover does, 
and he spoke rather sharply thus in the May 1st daily 
papers: 


(By the Associated Press.) 


Washington, April 30.—Those who have 
assailed Secretary Hoover’s Alaskan fisheries 
policies were charged by him today with hav- 
ing directed a campaign of personal abuse 
against him with the real purpose of defeating 
legislation which would save the fisheries of 
the Northern territory from “continued ex- 
ploitation.” 


In a formal statement the Secretary 
named Senator King, Democrat, Utah; Dele- 
gate Sutherland, of Alaska, and the Hearst 
newspapers as factors in the publicity cam- 
paign against him. He challenged them to say 
openly whether they favor or oppose the fish- 
eries “conservation bill’ now pending in Con- 
gresss. 

Delegate Sutherland repeatedly has at- 
tacked Mr. Hoover for his administration of 
the Alaskan fisheries, and Senator King 
sought last week to introduce a resolution for 
an investigation, but later withdrew it. 

“The test of the character of the renewed 
attacks today upon the Alaskan salmon fish- 
eries conservation is very simple and very di- 
rect,” said Mr. Hoover’s statement. “Do these 
gentlemen favor the conservation bill reported 
unanimously out of the House Committee on 
Merchant Marine and Fisheries after weeks 
of investigation, and reported unanimously out 
of the Senate Committee on Commerce after 
personal investigation on the ground by mem- 
bers of that committee? 

Here are 16 Senators and 22 Congressmen 
on these committees of both parties, unani- 
mously agreed on a measure for the saving of 
the fisheries. Unless such legislation 
is passed the greatest salmon fisheries in the 
world will be lost to the American people. 

“One of the features of this bill is to pre- 
vent monopolies and special privileges in the 
fisheries. The department is on record as hav- 
ing protested on frequent occasions against 
any growth of such monopolies or privileges. 
This measure is backed by all of the import- 
ant bodies in the United States interested in 
conservation—it is opposed around Washing- 
ton today by some groups of canners and some 
groups of fishermen. 
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“This ‘publicity campaign can have no 
other purpose than to aid in the defeat of the 
bill, for there has not been a word in these 
statements favoring the measure itself. 


“In these days of credulity the smooth 
and artful way to destroy legislation that in- 
terferes with some people’s private interests 
is—not to oppose the measure on merit, but to 
slander the men who have the responsibility 
of protecting interests. If these men are 
against the bill let them say so, and give rea- 
sons why they do not approve of it. Let the 
public have argument based upon the merit of 
the measure itself.” 


LAIN SPEECH ON THE LABEL—Mr. C. S. Mc- 
Gillivray is in charge of the Canadian canned 
foods division of the pure food law, and he has 

been able to solve the label question there in a way that 
attracts the attention of canners in this country. He 
spoke before the Western Canners Convention last 
week, and we urge a careful reading of his remarks. 
Among other things, he said a very large proportion 
of the consuming public still regard canned foods with 
doubt, and still show the old prejudice against them. 

“The best way to overcome this prejudice,” he 
said, “is to send a special messenger to the buying pub- 
lic with a message of truth about the products which 
you are manufacturing. And to my mind the best mes- 
senger you can select to carry that message is the one 
which accompanies every package which leaves your 
warehouses—the label.” 

Cut that out and paste jt up over your desk, where 
you will never cease to see it, and then set to work to 
fulfil the prescription ; make your labels say something 
about the goods you are canning; make them tell the 
whole story in simple truth and plainness. If that 
truth ever sinks into your consciousness your present 
labels will become a nightmare to you. Yes, a hand- 
some label in five colors and gold, embossed! As old 
Aesop once said: 

“Quanta species, cerebrem non habes.” 

Which, translated, means “what a beautiful face, 
but there is no sense in it.” 


We may not reach his splendid address in this 
issue, but remember it and study it, that you may know 
better how to make use of this best billboard in exist- 
ence. 


Too Lare To Crasstry 


FOR SALE—One used Sprague 6 pocket Corn Cooker 
Filler with attachments to fill either No. 1 or No. 2 cans. 
Price $300.00 — f.o.b. Baltimore. We believe this ma- 
chine is in first class used condition. 

Chas. G. Summers, Jr., Inc., Henderson’s Wharf, Balti- 
more. Md. 


FOR SALE—About 32 bushels Horsford’s Market Garden Pea 
Seed, Leonard Seed Co’s best stock, 1923 crop, at 12 Ib. 

About 20 bushels giant Green Stringless Pean Seed, Leonards 
best stock, at 12%? lb. 

About 10 bushels Henderson’s Bush Lima Beans, 
best stock, at 16? lb. 

Sacks extra at 5(? each. F O.B. New Freedom, Pa. 

Chas. G. Summers, Jr., Inc., New Freedom, Pa. 


Leonard’s 
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TANKS--TOWERS--WATER SYSTEMS 


TANKS TOWERS 
Wood or Metal For 
Any Size, Any Shape, for ‘Tanks 
Blending Pulp Bells 
Storage Mixing Flags 
Washing Pasteurizing Transmission 


Fire Protection Water Supply Radio 
Weod Stave Pipe--- Silos 


THE BALTIMORE COOPERAGE COMPANY 
BALTIMORE, MARYLAND 


Established 1784 


SEEDS 


When you think of Seeds, think of Landreth, either for spot or for 


future. 
140th year. 
business, and fair prices, we would not have existed so long. 
us for prices on any variety, in any quantity, at any time. 


D. LANDRETH SEED COMPANY 


BRISTOL, PA. 


We are the oldest Seed House in America, this being our 
If we had not given good seeds, good attention to 


Write 
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Western Canners Association Convenes 


N. C. A. Sections, Corn, Peas and Tomatoes also Meet—Business 


Every Minute 
Sherman Hotel, Chicago April 22-23-24, 1924 


TUESDAY MORNING SESSION. 
April 22, 1924. 


HE first session of the Fortieth Annual Convention of the 
Western Canners Association, April 22-24, 1924, at the 
Sherman Hotel, Chicago, was called to order at 10.30 by 

President J. W. Hill, of Des Moines, Iowa. 

Rev. John A. Lee, Chicago, made the invocation. 

President Hill then introduced Wm. E. Dever, the famous 
Mayor of Chicago, who spoke upon the proposed canal from the 
Lakes to the Gulf, and what it would mean to the entire 
Central West. The Mayor extended a hearty welcome, saying, 
among other things: 

In extending to you, in accordance with ancient custom, the 
keys of the city, I don’t want to feel that every place in the city 
is locked up and can’t be opened by some sort of a key. That is 
not true. Every place is open in Chicago that ought to be open 
in Chicago, that ought to be open in any city. Nothing has 
been closed in Chicago but those things that ought to be closed. 

At any event, whatever is here you are entirely welcome to. 
We hope you have a pleasant stay here, and if there is anything 
we can do in the City Hall to make your trip here more pleas- 
urable, more entertaining, more profitable, I hope you will call 
upon us. (Applause). 

PRESIDENT HILL: The next thing on the program as pro- 
vided by our Secretary is the address of the President. I might 
state for your relief and benefit that the President does not de- 
sire and does not intend to deliver any address whatever at this 
time. 


I am inclined to think that I voice the opinion of most of 
you when I say that in my judgment and in that of my friends 
from the western side of the Mississippi River we feel there is a 
brighter era approaching the canning fraternity. Our sales 
throughout our section of the country, and indeed I think over 
the entire territory of the Western Canners Association, have 
been almost one hundred per cent more than a year ago at this 
time The organization with which I am in closest contact sold 
more goods up to the first day of April than they had up to the 
middle of August a year ago. These, of course, as you under- 
stand, are sold at somewhat advanced price over that of the 
previous year. Money, which is a very necessary article in the 
canning business, is, we think, easier, and the outlook as a whole 
is brighter, so that we feel very much encouraged, 

We will now be addressed by Mr. Sol Westerfeld, of Chicago, 
on the subject “The National Association of Retail Grocers of 
the United States.” (Applause.) 


Greetings from the Retailers. 


MR. SOL WESTERFELD: Mr. President, and Members of 
the Western Canners Association: As the representative of Pres- 
ident Philip A. DePuyt, who, owing to another engagement, is 
prevented from being here, it is my honor and pleasure to bring 
you greetings from an organization whose interests parallel 
those of your organization. 

How fully the President of my organization understands the 
import of the work you are engaged in, and the desirability of 
cur sharing in it, may be readily observed from an extract of a 
letter received by me in answer to my question, what message he 
desired me to bring to you. 

These are his own words, in his usual direct and forceful 
language: 

“Regarding message to Western Canners, it seems 

to me that the central thought of all association work is 

the promotion of good will between all of the factors in 

the food industry and the promotion of a spirit of fair 

play. Recognizing that each of these factors have their 

own perplexing problems which are peculiar to their own 
industry, we nevertheless feel that much can be accom- 
plished through associated effort. 

“What we need is a more sympathetic understand- 

ing and belief that the other fellow is trying to play the 

game straight and to encourage this attitude.” 

In conclusion, permit me to thank you for the opportunity 
to appear upon your platform, an opportunity I enjoyed the 
more on account of my lifelong friendship with your Secretary, 


that grand old man and canned foods expert, my good friend 
John A. Lee. John and I have fought, bled and died together in 
many battles, always side by side, never in opposing ranks. 

_ May I be permited to further co-operate with you, my good 
friend John, and my organization with yours? (Applause.) 

PRESIDENT HILL: We are very glad to have this encourag- 
ing message from our friends, the Retail Grocers. Of course, if 
it were not for that organization, the business of the canners 
would be nil. We are very glad to have you with us. 

We will now have an address by Mr. Humphrey, represent- 
ing the American Wholesale Grocers Association. Is Mr. Hum- 
phrey here? 

SECRETARY LEE: Mr. Humphrey will not be here. He 
was unfortunately detained. I have a telegram from him. 

“Western Canners Association, Chicago: 

“Business matters over which I have no control 
force me at the last moment to advise you of my ina- 
bility to be with you. I cannot express in this message 
my disappointment, for I long to tell each member per- 
sonally of my kind feeling for your Association and to 
assure you and each one of your members that every 
wholesale grocer belonging to the American Wholesale 
Grocers Association joins me commending your Associ- 
ation for the square and manly co-operation given our 
conference committee in perfecting a contract. It stands 
four-square for both parties concerned, and we pledge 
you our support in completing a nationally satisfactory 


swell allowance. 

E. A. HUMPHREY, 

Conference Committee, American Wholesale Grocers.” 

PRESIDENT HILL: I will ask the Secretary to kindly pre- 
pare a proper reply for this telegram. 

The National Wholesale Grocers Association is represented 
by Arthur P. Williams, of New York City. (Applause.) 

Greetings from National Wholesale Grocers. 

MR. ARTHUR P. WILLIAMS: Mr. President and Gentle- 
men: The National Wholesale Grocers Association wish to ex- 
tend to you their greetings. We wish to thank the members of 
vour organization who assisted us in the difficult settlement of 
the famous swell problem. Many of our members were with us 
during those long sessions, particularly at the last session, where 
we started at half-past nine in the morning and adjourned at a 
quarter past twelve at night, finally coming to an agreement 
which I believe is going to prove of great benefit to all of us, 
particularly in those markets where we have been unable to even 
handle swells. I think that that setlement has already during 
this spring tended toward an increase in canned foods business. 
Certainly we have never had such a good business as we have 
had this spring. we have never had such large sales, nor have 
we ever had such a clean-up and such a satisfactory market. 

Our President, Mr. Herscher, was with us yesterday, but had 
to go home last night. He left me to extend the greetings of our 
Association. He asked me to call to your attention a resolution 
that we passed in conformity with a resolution of the New York 
Canners Association. recommending for the purpose of stand- 
ardization the abandonment of the No. 3 can after January 1, 
1925. We followed the resolution of the New York Canners 
Association on that subject. it being, in my opinion, a standardi- 
a?) on No. 2% throughout, instead of having No. 2% and 

o. 3. 

I wish to also assure you, gentlemen, that the Wholesale 
Grocers Association is heartily in accord with the policy of push- 
ing and selling future canned foods, that we are doing every- 
thing in our power to push future sales, to pass the distribution 
equitably from canner to jobber and on to retailer. We believe 
it is an economical policy, a proper policy of business, to push 
the sale of canned foods on future contracts, and we are doing 
everything we can along that line. We assure you we will co- 
cperate to continue that policy. 

Just one other point, not in the spirit of scolding at all, is 
the question of quality. Last year there were from fifteen to 


eighteen million cases of peas sold. You know as well as I do 
that the sale was due to the quality of the 1923 pack of canned 
peas. That quality should be maintained. It should be main- 
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tained by every power that you have, by every method that you 
can adopt to stop the man who wants to pack poor stuff. Every 
time he packs poor peas he hurts you and he doesn’t benefit him- 
self. The quality sold the goods. The quality again will sell 
ancther pack, and if the quality is maintained such as it was in 
1923, you gentlemen can sell 25,000,000 cases, in my humble 
opinion. 


Welcomes the Brokers. 


PRESIDENT HILL: It was a very happy thought of the 
Program Committee in inviting representatives of the other 
organizations with which we do business to be present and pre- 
sent these very encouraging words that we have heard thus far. 

Now we come to the boys who are in closest touch with the 
canners themselves, the brokers. We will now be addressed by 
Mr. Whiteman, Fresident of the National Food Brokers Associa- 
tion. Mr. Whiteman hails from Oklahoma City. (Applause.) 

MR. CHARLES P. WHITEMAN: The most economical 
and the best and quickest way for you to get a hearing or to get 
a standing with the buyer or distributor is through the broker. 
If you hook up with the right broker you have a standing and a 
prestige right off the bat that it would take you years and years 
to get if you were to go at it alone or in any other way, due to 
the standing and the prestige of that breker in that market 
through years of service and contact with the distributor. You 
would get a hewing right away. You would commence io do 
business all over the country, and in the course of two or three 
vears, solely through your broker’s efforts, you would have a 
well- established business. 

There is the packer that will quote anybody that sends him a 
wire asking for a price. According to my way of thinking, this 
fellow is narrow between the eyes. This practice is not good 
business. Just as soon as you quote through more than one 
broker in a market (I am spea'ting generally; there may be 
some exceptions in markets like Chicago ovr New York. but sut- 
side of those two markets, or possibly three, what I am saying 
I absolutely believe to be true), you lower your standing in that 
market with every buyer in it. If you don’t believe that, just 
leave home for a few weeks and go out and interview some of 
the buyers in these different markets. Furthermore, the brokers 
will not have near the interest in your connection for your ac- 
count as they would if they knew they represented you exclu- 
sively and knew you would not quote anyone else in that market. 
I am proud to say that this practice has dwindied down to a min- 
imum. It used to be very prevalent in years gone by, but it has 
gotten down to a place now where very, very few people do that. 


Greetings from the Machinery Ven. 
PRESIDENT HILL: 


We have another class of men who are 
very close to use, and that class is the manufacturers of machin- 
ery and supplies. This matter will be presented by Mr. E, E. 
Finch, the President of their Association, of Cincinnati. 

I might state that, through inadvertency, Mr. Finch’s name 
was left off the regular printed program, but he should have been 
there, and we are very glad to have Mr. Finch with us, because 
he is a very import: int factor in the manufacture of canned foods. 
Mr. Finch. ({Applause.) 

MR. FINCH: I want to talk te you about corn and peas and 
beans and kraut and tomatoes. You know in this country there 
are 120,000,000 people—somethine over that. Dividing that into 
five to the famliy, we have 24,000,000 families. If those families 
were to consume one can of either corn or peas or beans or kraut 
or tomatoes per day, they would consume in a year 8,760,000,000 
cans. Did vou ever think about that? 

Last year, in 1923 (in these five products that I have re- 
ferred to) there were produced, egy Seri to the statistics as 
near as I could get them from the National Canners Associa- 
tion, 1,410,000,000 cans. They are only eating one can of your 
product about every five davs. They ought to eat more than that. 
There ought to be a greater demand for canned foods. 

I talked to a party of ladies one night at a litt’e bridge club 
during canned foods week. It was just after the U. S. Printing 
Company, at Cincinnati, had ha:| a broadeasting on canned foods. 
Those women said: “Why, we never knew canned foods were put 
up in such a nice, clean, sanitary manner.’ 

One woman said: “I never ate a can of corn in my life be- 
cause I thought they just took the corn and put it in and cooked 
it up with all the bugs and worms and everything else in it.” 

Those are the facts that you get from the people who con- 
sume your goods. 

One of the complications of the canned foods proposition is 
your various e@rades. You know the average buyer of canned 
foods doesn’t know a thing about standards and selects and ex- 
tra fancies and grade 1, 2, 3, 4, That doesn’t mean anything 
to them. They don’t Rashes ni ee 5 is the hest grade or No. 1. 
Neither do I. When 1 ¢o into 2 store on Saturday to do some 
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shopping, which I do every Saturday, I ask for a can of peas, 
and the clerk rattles off somethng like this: 22, 28, 34, 40c. I 
say,.“I want a good grade.” 

“Well, the 40c grade is the best grade.” So I buy the 40c 
grade and go home and probably I am happy. 

Somebody else comes in and buys a cheaper grade, and 
maybe they are and maybe they are not happy. 

Yesterday I attended a meeting of this advertising prop- 
csition over here, and they asked me to say something, and I 
did, and I talked about quality and the fact that last Monday 
night we had canned corn at our house and it was excellent, and 
Mis. Finch went over and got some more of the same grade, and 
Friday night we had canned corn soup. She thought she had 
hought the same kind of corn, but it wasn’t. They told me last 
night I shouldn’t have said that, but. I did, and I want to say it 
to vou people who put up canned foods. 

If you can get the real quality to the consumer then your 
advertising schemes are solved, you needn’t worry about them. 
It you can get the good quality to the consumers, you can have 
them eating canned foods every day, and 8,000,000,000 cans per 
year is possible. 

I believe that in the canning industry from the consumer 

and I want to tell you about it. But before I tell you that I 
went to offer this suggestion. I offered it to several people 
since I have been in Chicago who are either directly or indi- 
rectly interested in t!-e canning industry. They tell me I am 
crazy; prebably you will, but any way I am going to tell you. 
Assuming that I am right in the price of this can of peas, you 
sella can of peas at 22c, and a ean at 34¢c, and a can at 40c. You 
can raise that price 4c a can and sell it just the same. You can 
raise every can of product that you sell to the consumer 2e, 3e 
or 4c a can and sell it just the same. 

When I advance that argument they tell me it can’t be done. 

ask them why, and they don’t tell me why. They just say it 
cant be done. Why ean’t it be done? They raised the price of 
bread, and they are still Selling it at a higher price. Why can’t 
they do it with canned foods? Why can’t you put 4c more on a 
ean? Your retailer can make more money, your jobber will 
wake more money, your bioker is going to make more money, 
nd that is what he wants; they tell you they have got to make 
more money, and your canner is going te make more money. 

iv you will put into your canned foods the one thought (and 
this is where your contact comes with the consumer) that every 
can of goods that goes out of vour cannery you see in your mind’s 
eye the consumer eating, you are going to put quality into it. It 
is not going to be canned corn soup, it is not going to have pieces 
of cob in it and pieces of husk and things ef that sort that we 
sometimes find. You canners probably don’t know it, probably 
vou fellows don’t do that sort of thing, but some of the fellows 
that are not here today do pack that sort of stuff. If you put 
the quality into it you are going to make that real close contact, 
ond when you make up your mind that the goods that you pack 
ire going to be the best goods that you can produce, that you 
are goine to put into that all that vou have got in effort and 
obility and energy and heart and soul and mind, let me tell: you 
when you £o out to sell it I dare any jobber to tell you what to 
scli your goods at. You are going to tell him what he is going 
to pay, and you are going to get it, and you are going to put 
veur own label on the ean, and you are going to put your own 
cistinetive mark or brand on that can, so that the people are 
cope to be pleased and happy about it. 

I want just to give you this illustration. I went into three 
little stores in the vicinity of our factory the other day. We are 
in a poor section of the city. One of these was a small chain 
store, I said, “What brands of vinegé ur do you sell?” 

“Two brands, a local one made in Cincinnati and another 
one nationally advertised.” 

I asked him what per cent of the nationally advertised one 
he sold. and he said 60 per cent. I went into a ‘arge chain store 
near this fellow and he told me he sold 90 per cent. I went into 

iit'e dump where they had a few little groceries and ~robablv 
a nti bonnes place in the back (although I am not familiar with 
it) and they told me that they occasionally sold a 5¢ bottle of 
vinegar. 

Out cn the Pacific Coast there is a manufacturer of pre- 
serves and jams and jeilies, and when you talk about quality, 
jams and jellies are much the worst thing on the market I know 
of todav, and they are in bad shape. Out on the Pacific Coast 
this manufacturer of jams and jellies turns out a good quality. 
Iie started in a2 small way. He sells his jams and jellies and pre- 
serves all over the Pacific Coast, all over the United States, and 


sells more of them in New York City than any other manufac- 
turer of jams and jellies and preserves in this country. 

1 don’t went you to think that I think the canners pack poor 
You all pe good qual- 
all good qual- 
said to you is 


cuality. because I don’t think they do. 
ity, but in my opinion the trouble is you don’t pack 
ity. I hope you won’t tell me that what I have 
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visionary, because it isn’t, it is thoroughly practical, it has been 
proved over and over again. 

This brings me now to the point of advertising, which has 
been under very serious consideration, and I know you are all 
going to advertise. The first thing to do if you are going to 
advertise successfully is to improve the quality of your pro- 
duct, and then it is going to be easy. If you are going to ad- 
vertise, in my humble opinion, you will advertise in groups. 
Your pea packers will advertise their product and the corn 
people will advertise their product and if you do that you are 
going to have a very great success. It is going to be possible 
to increase the sale of your tremendously. Your kraut friends 
have shown it to you and they have only scratched the surface, 
they are just getting started and they have already demon- 
strated the success of it. 

I would like to give you two illustrations that have happened 
to come under my observation the past six months. I know a 
manufacturer who put a product on the market for which there 
was no established demand. He had a average sale of about 
$300 a month. He started a national advertising campaign and 
in three months he was selling over $100,000 a month. After 
about seven months it dropped in six weeks to absolutely noth- 
ing because the product that he was trying to sell had absolutely 
no merit behind it. 

I. know another product that was started five years ago 
and they did a business of $200 or $300 a month. They started 
their advertising campaign, and in the first nine months of 1923 
they spent $333,000 in advertising. Today they are running on 
an average monthly sale of 3125,000 a month. The brsiness is 
Stable, it s going along at the rate. That is what they have done 
in advertising. : 

I just want to close these rather rambling remarks by 
telling you that our Association likes you; collectively we love 
you, and if there is anything in the world that we can do for 
you, you have but to ask it and we will endeavor to serve you. 


PRESIDENT HILL: 1924 profits in the lights of 1923 
performance, we will now have the pleasurer of listening to Mr. 
Albert T. Bacon, certified public accountant of this city. 

MR. ALBERT T. BACON: When we speak of 1923 per- 


formance we are speaking of facts, and when we speak of 1924 
profits we are speaking of hopes mingled with fears, perhaps. 


PEAS—COMPARATIVE COSTS PER DOZEN, No. 2 TINS. 
Year Ended Deceber 31, 1923. 
£3 
am 23 
oF 4 £2 > 
Direct Factory Cost. 
Green Peas, including farm 
.366 -459 -093 -413 
121 27 -006 124 
-255 -262 -007 258 
Labels and Label Allowances. .022 -025 -003 -024 
Sugar and. Salt. -018 -023 -005 -020 
-842 -947 -105 .895 
Factory Overhead Expense. 
056 -030 026* 3 
-010 -012 -002 -011 
Factory Supt. Salary........... -012 -001 -012 
-015 -014 001* -014 
Power Plant Expense.......... -022 -019 003* -021 
Bldg. and Mchy. Repairs...... -027 .022 005* -024 
Viner and Machy. Rental...... 024 .020 004* -022 
-010 -007 003* .008 
Taxes—State and Local........ .019 -004 015* -012 
Auto and Truck Expense...... .009 ,012 003 -010 
Misc. Factory Expense......... -050 -050 -050 
.253 -202 -051* -227 
Selling verhead Expense. 
040 -042 .002 -041 
Discount Allowed .. 021 -025 -004 .023 
Sales Allowances.... .. .004 -005 -001 -005 
Warehouse Expense ....... -005 -012 
Misc. Selling Expense.......... -011 -007 .004* -009 
General Overhead Expense..... 060 -054 -006* -057 
Total Cost and Expense........ 1.241 1.297 056 1.269 
sees se 1.400 1.525 125 1.463 
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CORN—COMPARATIVE COSTS PER DOZEN No. 2 TINS. 
Year Ended December 31, 1923. 


a 
= ce 
Ay a8 bo 
5S 
° = > 
Aa < 
Direct Factory Cost . 
Green Corn, including farm 
Direkt Leber 1 1105 “O08 
256 - 262 -006 .259 
.051 -048 .003* -049 
Labels and Label Allowances... .029 .028 .001* -029 
Sugar, Salt and Stareh........ -051 .044 -007* -047 
-758 -738 -020* -748 
Factory Overhead Expense. 
-037 .024 -013* 031 
.014 -012 -002* 013 
Factory Supt. Salary........... -023 -005 -018* 014 
-018 -008 -010* 013 
Power Plant Expense.......... .014 .010 -004* 012 
Bldg. and Machy. Repairs...... -020 .014 -006* 017 
014 -004 -010* -009 
Taxes—State and Local........ -006 -003 -003* -004 
Auto and Tuck Expense....... -004 -001 -003* 003 
Machine Rentals ............--- 003 .001* 
Mise. Factory Expense........ 015 -054 -039 -035 
.024 jose 030 
Sales -004 -002 -002* -003 
Warehouse Expense............ -003 -009 .006 .006 
Mise. Selling Expense..... .014 .016 -002 -015 
078 -065 -013 -071 
General Overhead Expense..... 061 -043 -018* .052 
Total Cost and Expense........ 1.065 -983 -082* 1.024 
1.166 1.068 .098* 1.117 
101 .085 -016*. 3 


*Stars denote decrease. 


I would like to give you now a brief memorandum of the 
makeup of these figures that you have and where they came 
from. Our survey covered fourteen plants that packed peas only, 
these happening to be in the state of Wisconsin, nine plants 
that packed peas and some one or more other commodities. 
We shall refer to these piants as packers of diversified products 
and packers of peas only. Each class appears on each of the 
statements. Of the nine packers of diversified products, three 
are in Wisconsin, five in Illinois, and one in Minnesota. 

In arriving at the figures on corn results, we selected four 
plants that packed corn only, one located in Iowa, and three 
in Illinois. Thirteen packing plants packed corn and some 
other product or products, two in Wisconsin and nine in Illinois, 
others in Iowa and Minnesota. One of the assumptions that 
the average layman would make is that a plant packing 
diversified products, that is more than one commodity in the 
same plant, should have a lower unit cost than one that packs 
a single commodity in the plants. The conclusions we arrived 
at in compiling the corn data bear out this assumption. The 
conclusion that we arrived at as to corn only bears out this 
assumption. 

If you look at that corn sheet you see corn in the first 
column is one dollar six and a half cents per dozen, and a cost 
98.3 cents to pack corn in plants where some other commodity 
or commodities were packed. 

This situation is exactly reversed by the pea packers in 
that canners packing peas only had a total average cost of 
one dollar and twenty-four cents per dozen as against a total 
cost in the diversified line of one dollar and twenty-nine cents, 
nearly one dollar and thirty cents. 

We shall now attemnt to say why these differences should 
be. First, as previously stated, the fourtdéen iplants that 
packed peas only were all located in Wisconsin and as a rule 
were small plants generally erected in the pre-war period and, 
therefore, erected at low cost. Most of these packers secure 
their labor from their own locality and so have lower labor 
ecsts than the average larger plants that pack diversified 
products. Others import laobr and are at a marked disadvant- 
age in that regard. 

The average paid for green produce was 9.3 cents a dozen 
less than what was paid by diversified packers. 

This difference is largely accounted for because of a pro- 
portionately shorter pack of diversified packers and partly be- 
cause the diversified packers produce a larger percentage of 
fancy goods, as is brought out by the average sale prices which 
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are one dollar and forty cents for the single commodity and one 
dollar fifty-two and a half cents for those who packed more 
than one commodity. 

The direct cost of single commodity packers is eighty-four 
cents against ninety-four cents for diversified. 

I will let you follow through with this as a basis. If you 
will study carefully the third column, the increase and decrease 
between these two kinds of plants, I think you will find a 
commentary on your own situation and perhaps a way out for 
yourself in the way of adding to your line or of accepting the 
sum total of results of various packers. You surely can get 
some information to help you in your own plant from these 
experiences. 

I can only repeat what I have heard in attending conventions 
for the last fifteen years or more, that it pays to pack quality. 
I have heard “pack quality” until I know it by heart. 

The average profit per dozen of all pea packers was 19.4 
cents, and the average profit per dozen for corn was only nine 
cents. In other words, the pea packers made more than twice as 
much per dozen as the corn packers. This, however, should be 
taken into consideration with this fact, that as one of our 
clients has expressed it, if you make anything on canning peas 
you generally make a lot of money, and if you lose you usually 
lose alot of money. It is more hazardous, judging by the experi- 
ence of canners, to pack peas than to pack corn. 

Up to this point we have summed up the relationship of 1923 
cost and sales values for the average of canners who pack peas 
only or corn only as against those who pack diversified products. 

It might be interesting to know that the profit made by 
twenty-three pea packers was $589,000, and the profits made by 
seventeen corn packers was $408,000. That is the pea packers 
made an average of $25,500 per plant and the corn packers made 
only $24,000 per plant, but a further difference is noticed when 
we consider the number of cases packed, for the pea packers 

The next phase of this discussion should probably be the 
cost of the 1924 pack. Some of you no doubt have prepared a 
budget wherein you entered the estimated cost of each item of 
the 1924 pack. Most of you no doubt have sold a good propor- 
tion of your pack for 1924 on future delivery and you have a very 
close idea of the quanity of each grade you expect to pack; 
therefore, you should have an approximate figure in your mind as 
to the 1924 product. 

We have agreed that this figure is at this time merely a 
guess, perhaps it is two-thirds hops and one-third fear, per- 
haps it is a day dream, but ten months hence when the result 
of 1924 has been set down, it may be very different from your 
présent expectations. We have some very good friends in 
the canning industry who set up a budget each year for the pack 
of the year to come and who sell a large part of their product on 
futures when their judgement indicates that that is the best 
policy. At the close of the year when the actual cocts and 
operating results are determined, they compare such results with 
their budget. Such a procedure is very good training for day 
dreamers because if the budget has not been set up on a sound 
rx sag the figures themselves are a rebuke to those who prepared 
them. 

I can’t emphasize too strongly the fact that it is well to 
prepare a budget, it is well to forecast the future, but then 
compare it with what you have actually done for that period and 
see how far off you are or how close you are to the actual 
facts, some of which could have been foreseen and some if which 
are utterly unforeseen. 

We have compared the general trend of prices at which 
the 1924 pack will be sold with the prices at which the 1923 
pack ware sold and find that there is generally an average 
increase of a few cents per dozen for 1924 over 1923. 

Now let us survery briefly the anticipated costs for 1924. 
The first item that strikes us is that the can costs will be higher. 
The cost for No. 2 cans will be a little more than 4¢ a dozen 
higher than 1923. It is impossible to say what the labor situa- 
tion will be as this item seems to differ in each locality. How- 
ever, for our purpose we will assume that there will be no 
change in the labor costs. The prices paid for green produce 
will be perhaps the same as 1923. The price for cartons will be 
lower than in 1923. If we assume that other items of cost will 
not vary greatly from 1923, the average profit for 1924 should 
closely approximate the profit for last year. Of course we must 
base that supposition on the success for 1924 in packing that is 
comparable with the 1923 grades packed and with the 1923 prices 
realized. 

There was a short pack of yeas last season in many sections. 
The growers were late in planting because of the unusual wet cold 
spring. We understand that the 1923 pack has been cleaned out 
and the canned foods week campaign is becoming increasingly 
popular and has much to do with the moving of surplus stock 


May 5, 1924. 


Export of canned foods is somewhat on the increase and 
that helps our consumption. 


- We can not paint quite such a rosy picture for the corn 
canners as we believe the 1923 corn pack was large and of good 
quality, especially in Illinois and Indiana. The corn in other 
sections was not so good and large. The spread between the 
average sale price of corn and the average cost of pack is not so 
great as the spread for peas. That is an important thing to 
consider. 

_As an accountant it is discouraging sometimes to find many 
business men both in the canning and other industries who pay 
little or no attention to costs. Some canners claim that they 
sell their goods on the basis of prevailing selling prices as 
established by the trade, generally having no regard absolutely 
for their costs. It is true that market conditions may influence 
one to meet competition, but we do not believe that it is good 
pe: no matter what a man manufacturers, not to compare 

is cost with his selling price and forecast both as far as he can 
so as to see that he is not going into the hole, for if he doesn’t 
see to it he will lose. 

As to packing standard goods as against fancy goods, we 
know of instances where canners have packed almost nothing but 
standard goods and have sold in accordance with market prices 
and they just take their losses year after year until there is 
nothing more to take. I find more and more among successful 
canners an increasing interest in finding or determining their 
costs. In my opinion the ideal canner is the man first with a 
practical knowledge of growing and canning the product, and 
then on top of that the man who is thoroughly cognizant of his 
costs and able to forecast them with almost uncanny accuracy. 
Men who have that combination are at the forefront of your 
industry, and the younger men who have that are fast coming to 
the front. (Applause) 


PRESIDENT HILL: Mr. Virdin of Iowa, will act as Chair- 
man of the Committee on the Secretary’s report in the absence of 
Mr. Stare. Mr. Cosgrove of Minnesota and Mr. Mitchell of 
Illinois are the other members. 

The meeting adjourned at twelve-thirty. 


MEETING OF THEN. C. A. PEA SECTION 
Tuesday Afternoon Session 
April 22, 1924 


The meeting was called to order at 2.15 by Mr. F. A. Stare, 
Columbus, Wisconsin. 


CHAIRMAN STARE: At the Buffalo convention, the Pea 
Section ratified the definition on standards that had been pre- 
pared by a special committee who held what might be called a 
public hearing, as a result of which certain definitions were 
formulated. After the ratification at Buffalo the Department 
at Washington was not quite as well satisfied as Dr. Blank had 
thought it might be. Another conference was held and certain 
suggestions of changes were made. 

The definitions adopted are not yet in effect, for the Com- 
mittee who prepared them and the section which ratified them 
can only refer them to the General Standards Committe of the 
National Association; in other words, this committee has no 
power to do any more than it has done. They are not quite 
acceptable in their present form, and I believe this would be a 
good time to have the matter presented. I will, therefore, ask 
Mr. Charles Hunt, of Osewago, New York, to present the matter 
of standards. 


MR. CHARLES HUNT: Mr. Chairman and Gentlemen: 
The Special Committee which was appointed a year ago at 
Milwaukee to take up this subject adopted the standards which 
were ratified at Buffalo, and then this Committe met with the 
Bureau of Chemistry at Washington on February 25th. Unfor- 
tunately the full committee could not be there, but here is the 
substance of what happened: the Committee at Washngton 
asked our Committee the following questions: “Can the Com- 
mittee feel that the industry and the trade will support these 
standards if used as a basis for action for misbranding? That 
is, do these standards properly represent trade distinctions be- 
tween the different grades?” 

Of course, that is a very potent question, and it seemed as 
if it'were a little unnecessary after all the work that we had done, 
but at the same time they wanted to make sure that these 
definitions as we had adopted them really represented what was 
an actual trade practice. 


The next question was, “Are the definitions precise enough 
to be enforceable?” The use of such terms as ‘reasonably’ and 


‘practically’ and basing the definition of one standard of quality 
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“Ghe) NEW KNAPP LABELING MACHINE 


The basic principles—the essential 
component parts of the New Knapp are 
the same as those used on the present 
machine. 


The new features are the results of a 
quarter of a century experience growing 
out of suggestions offered by our many 
users, after consultation and careful de- 
velopment by our designers. 


All metal frame -- enameled in gray 

. Increased capacity of labels 

3. Asimple fool proof motor drive adjusted 
automatically with carrier 

4. Adjustments for sizes by simply turning 
hand wheel. 

5. All adjustment made and controlled from 

operators side of machine. 


‘OO FRED H.KNAPP COMPANY 


LABELING, WRAPPING and BOXING MACHINES 


GENERAL OFFICES 
YONKERS. NEW YORK 


woe 


CHICAGO OFFICE — 53 West Jackson Blvd. 


PACIFIC COAST REPRESENTATIVES; UTAH REPRESENTATIVE: 
Anderson Barngrover Mfg, Co, Cannon Supply Company 
104 Pine St.. San Francisco. 420 Vermont Bldg. Salt Lake City 
CANADIAN REPRESENTATIVES : 


Brown Beggs Company, Ltd. 
Hamilton, Ont, Canada. 


Knapp Euipment can also be secured through 


Sprague Canning Machinery Co. A. K. Robins & Company, 
Chicago, Ill. Baltimore, Md. 


Patented 
THE MORRAL CORN HUSKER 
either 
Single or Double 


The fastest and best husker on the market. It has an automatic ear 
placer that places the ear at the proper place and careless feeders will 
not waste corn and it will save agreat deal of corn over any other husker. 


Patented 
THE MORRAL CORN CUTTER 
either 
Single Cut, Double Cut or Split and Cut. 


The Morral Corn Cutter is very simple in construction and is the most 
durable and best cutter on the market. It has a positive feed and will 
not clog up like other cutters when cutting nubbins and small ears. It is 
furnished with attachments for cutting Golden Bantum Corn, and it is the 
best cutter for cutting Bantum Corn. 


Patented 
THE MORRAL LABELING MACHINE 
The Morral Labeling Machine is very simple in construction. It is a 
very strongly built and durable machine and has great capacity and is 
guaranteed to do satisfactory work. 
It will pay you to write at once for our new catalogue, for prices, list of 
users and further information. 


MORRAL BROTHERS 
Ohio. 


: 
: 
19 
ad 
| 
INC. ‘ 
J 


20 


on its comparative relation to a higher quality, was particularly 
referred to in this connection. 

“(3) Should not some reference be made to split peas, 
discolored peas, or foreign matter in these definitions? In 
absence of such reference the Committee holds that such foreign 
matter is practically excluded. 

“Another point which seemed to be very important in the 
eyes of the Committee was the fact that grading of peas is done 
before pre-cooking and that therefore statement of the size on 
the label may not inform the consumer correctly regarding the 
size of the peas in the can. Mr. Wolcott and Mr. Hemmingway 
tried to point out that it would be impracticable to grade peas 
after cooking and that variations in size were more apt to occur 
in the more mature, lower grades of peas where the question of 
size was relatively unmportant. It was generally agreed that 
it was better to have the proposed definitions of size established 
as given in the standards rather than to have no definitions at 
all; that from the standpoint of the consumer the question of 
quality was far more important than that of size.” 

The following minor suggestions were made for changes in 
the proposed standards: 

“At the beginning of Paragraph 3, instead of ‘canned pea 
varieties’ substitute ‘pea varieties used for canning’. In the 
following the word ‘matured’ should evidently be ‘maturing’. 

“In the four definitions of quality which follow, the words 
‘prepared from’ should be inserted after the words ‘peas are’, in 
the first line of each definition. 

“The term ‘off quality peas’ should be substituted for the 
term ‘off grade peas’ in definition of the lower qualities as the 
term ‘grade’ is used in all the succeeding paragraphs to indicate 
size.” 

Acting upon these suggestions the Committee has met and 
offers these definitions. We made the correction, “Varieties of 
Peas used for canning,” as suggested bv the Commttee. Other 
than that the wording is the same. 

“Canned Pea Qualities. Fancy Quality Canned 

Peas are prepared from fresh, young tender peas of 

practically uniform color and size, unless declared to 

be ungraded for size. They have a practically clear 

liquor and are free from flavor defects and practically 

free from skins and split peas.” 

The difference between that and the definition ratified at 
Buffalo is this, “Fancy Quality Peas are fresh, young, succulent 
peas of practically uniform color and size, unless declared to be 
ungraded for size, with reasonably clear liquor and are free 
from flavor defects”. 

You notice there was no mention of splits or skins in the 
definition adopted at Buffalo, and therefore it was covered in 
this revised definition. 


“Choice quality canned peas are prepared from 
fresh peas which may be less tender than those used 
for ‘Fancy Quality’ of reasonably uniform color and 
size, unless declared to be ungraded for size. They have 
a reasonably clear liquor, though not necessarily free 
from sediment and are reasonably free from flavor 
defects, skins, splits and discolored peas.” 
We have endeavored to cover these ouestions of skins and 
splits of discolored peas in these definitions as suggested. 


“Standard quality canned peas are prepared from 
fresh, though possibly more nearly matured peas. They 
may lack some unifority in color and size, may have a 
roily liquor and may have some skins, splits, or dis- 
colored peas. 

“Off-quality canned peas are prepared from fresh 
peas that look in other respects the qualifications of 
the higher qualities.” 

It seemed to your Committee that these definitions as they 
are now revised covered the trade practice that has been estab- 
lished for I don’t know how many years as between the jobber 
and the packer. It seems to me that we can go before the 
Bureau of Chemistry now and say that these definitions, if they 
meet with their approval, do cover the ground they should and 
that they are enforceable. 

However, there has been some comment made to the Com- 
mittee on the use of the word “succulent” instead of the word 
“tender” in the definition of fancy peas. They thought that the 
word “tender” was a little more readily understood than the 
word “succulent”. 

“Succulent”, if you look in the dictionary, refers to a juicy 
pea; a tender pea necessarily must be a juicy pea also. The 
government in one of their bulletins use the word “succulent” 
in one place and in another they use the word “tender”. I don’t 
know that it is material which word is used, but the Committee 
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used the word “succulent” for the reason that it was found in 
their bulletin and we merely copied their usage. 

’ In describing the size of the peas there has been no change in 
the regulations adopted in Buffalo. It is now a question of the 
adoption of these or such changes as you may care to make. 
That is up to the Section. 


_ CHAIRMAN STARE: I think perhaps we should listen at 
this time to a few words on the Capper Bill so that the people 
in Washington may know whether the canners are in favor of 
the passage of the bill or whether they are not. I would like to 


have Dr. Woodbury, of the National Association, present this 
matter. 


THE CAPPER SEED BILL 


_ DR. WOODBURY: (National Canners Association, Wash- 
ington, D.C.) The purpose of the act is twofold: first, to enable 
the Department of Agriculture to make a scientific study of 
varieties of vegetables, in order that the present chaos in 
variety names may be overcome and the grower of vegetables 
informed regarding the endless number of names for the same 
variety and the large number of varieties often under the same 
name, a condition which characterizes the seed industry at pres- 
ent and which affords unrivalled opportunity to the unscrupulous 
seedsman. It also makes difficult the progress in variety im- 
provement for which the better seedsman and plant breeders are 
striving. Second, the proposed measure will enable the buyer 
who is especially interested in obtaining the highest quality of 
seed to buy such seed with some official assurance that the seed is 
as represented. This is provided through the federal registra- 
tion of seed, and represents a type of legislation the principle of 
which, while comparatively new in this country, has been applied 
in the Scandinavian countries with notable success to the im- 
provement of grains, sugar beets, and other seeds. 


The Canners’ Interest in Seed Legislation: The interest of 
the canning industry in seed legislation has its origin in the 
serious losses sustained by canners from use of seed untrue to 
name or lacking uniformity and trueness to type. 


Losses From Seed Off-Type or Untrue to Name: An illus- 
tration of such losses is found in the experience of pea canners in 
1920 when about one-third of the entire canning pea acreage in 
one of the important pea canning states was seeded with peas 
which were purchased as Alaskas but which proved to be 
spurious stock. The seed in this case contained mixtures of 
degenerate strains of Alaska and of a forage variety of pea 
having purple flowers. The degenerate Alaskas, or rogues, in 
this stock were characterized by very heavy growth of vines on 
which there were blossoms, very young peas, peas at canning 
stage, and peas too mature for canning, all at the same time. 
The true Alaska is characterized by a short vine growth and by 
the development to canning stage of practically the entire crop 
at the same time. The presence, therefore, of any considerable 
quantity of “rogues” lowers the yield of canning peas and pro- 
duces a crop from which it is impossible to make a satisfactory 
pack of peas. 

The purple blossomed forage peas included in the spurious 
Alaska stocks in 1920 bore peas which caused a dark, inky dis- 
coloration in the liquor on processing, making the pack entirely 
unfit for market. The presence of even a few of these peas in 
a can always results in the darkening of the liquor. 


In the case of the spurious Alaska in 1920, the pack of one 
company alone was actually about 22,000 cases, whereas if the 
acreage grown had all been of true Alaska the total pack, 
based on the yield of a comparatively small acreage which was 
seeded to true Alaska from another source, would have been not 
less than 75,000 cases. 

Another striking illustration of loss due to seed being un- 
true to name is found in the experience of tomato growers in 
Delaware in 1918. The tomatoes in this instance were not put 
out for canning but for marketing fresh. As the crop ap- 
proached maturity it was found that over a large acreage the 
tomatoes were yellow instead of red. Their value for the fresh 
market was thus practically destroyed. The agricultural 
authorities of Delaware made a special effort to find a market 
for these tomatoes in order to save the growers from total loss. 
The government at that time was buying a large quantity of 
canned tomatoes for the army. The matter. was taken up with 
the National Canners Association and canners offered to handle 
these yellow tomatoes practically at cost if the government 
would buy them. Cable inauiry to France brought the reply 
from United States army authorities there that the army would 
be unable to purchase yellow canned tomatoes because the 
soldiers would not eat them. The fact that these tomatoes 
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THE WHEELING 
SANITARY CAN THE No. 100 MACHINE 


IS THE PERFECT CONTAINER 


WHEELING CORRUGATING CO., CAN DEPARTMENT 
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150 lock and lap seam sanitary can bodies per minute. 
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were of a variety different from that for which they were 
purchased resulted in practically as great a loss to the growers 
as if the seed itself had failed to germinate. 

~ Losses have likewise been experienced by canners of other 
vegetable crops, including sweet corn, green and wax beans, 
beets, spinach, etc. In the case of sweet corn, the loss may 
be due to low yield resulting from a poor quality of seed, or 
seed infected with plant disease organisms causing root, stalk 
and ear rots. With beans, losses are experienced due to lack 
of uniformity and trueness to type, presence of an undue 
amount of stringiness caused by poor selection of seed stocks, 
or use of seed infected by anthracnose and other seed-borne 
plant diseases. In the case of beets, losses are experienced 
through occurrence of type beets. If any considerable pro- 
protion of the seed produces beets which are long instead_ of 
round, light red instead of dark red,, or beets which on being 
cut show alternate zones of dark red and white, the crop is 
practically unfit for canning. 

Canners’ Interest Same as Farmers, Because Canners Must 
Provide Seed: Canning crops are usually grown on contract. 
The farmers in the neighborhood grow a specfied acreage, the 
product of which is delivered when ready for canning to the 
local cannery at a price specified in the contract. In order to 
insure so far as possible a uniform raw product for packing and 
a proper succession of maturity of crops so that the canning 
season may be extended, it is customary for the canner to furnish 
seed to all his growers. The success of the canner and of every 
grower of canning crops depends equally on the quality of his 
seed, especially on those elements of quality having to do with 
types and trueness to name. 

When the seed proves to be untrue to name or lacking in 
uniformity and trueness to type, the losses involved are serious 
indeed and must be considered from several standpoints, such 
as: 

(a) Loss to the canner from low yields. ; 

(b) Loss to the canner of good will of contracting farmers 
who, being disappointed in the unprofitable low yield, will in 
future refuse to grow canning crops. z 

(c) Loss to farmers themselves due to low yields. 

(d) Loss to the consuming public of many thousands of 
cases of food which would have been produced from the acreage 
planted and which the factories were equipped to pack. 

(e) Loss to canners through increased packing cost due 
to higher overhead because of unforseen small pack on account 
of low yield from poor seed. 

The amounts paid by canners to growers of some of the 
principal vegetables crops in 1919 were as follows: 


Tomatoes, including pulp and paste................. 13,025,900 


The proposed measure will greatly increase the opportunity 
for service of the Department of Agriculture in bringing about 
improvement in the vegetable crops of the country. (Applause.) 

On a call for expression no response was made, and action 
was deferred. 

CHAIRMAN STARE: We have with us one of the younger 
canners who has been coming to the front very rapidly in the 
last few years. So far as I know this is the first time he has 
ever addressed us publicly. I take pleasure at this time in 
introducing Mr. Joseph B. Weix, of Oconomowoc, Wisconsin. 
(Applause) 


SEED PEAS 


MR. JOSEPH B. WEIX: Inno other crop growing industry 
is confidence between the seedsmen and the canner of greater 
value than in that of growing canning peas. It is therefore of 
utmost importance that seedsmen should not handle peas the 
stock of which they do not control. A canner in return should 
only buy from seedsmen who control and carefully guard their 
seed stock. 

A seedsman sowing three bushels of peas per acre averages 
a return of fifteen bushels, of which must be kept for stock 
seed, leaving twelve bushels to sell. An average seedsman’s 
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acre, therefore, provides three acres for the cannery, whereas, an 
acre of seed sweet corn yielding forty bushels would provide seed 
for 160 acres of canning crop and an acre of tomatoes yielding 
100 lbs. of seed produces sufficient seed to plant 1600 acres in 
canning crops. The above ratio of increase clearly indicates the 
relation of the seed crop to the cannng crop, which must at all 
times be maintained if the canneries are to be supplied with their 
wants. 

The canning industry’s greatest duty is to support the well 
established seed houses who own and control their seed stock, and 
who carefully guard this stock from mixtures and rogues. They 
are the greatest stabilizing influence for quality production by 
retaining purity of strain in their seed stock. 

There is no place in the realm of the canned pea industry for 
the seed pea jobbers who operate so extensively during seasons 
when stock of pea seed is scarce in the hands of legitimate seed 
pea growers. The very ones who do the greatest harm in the 
industry appear to reap at times unbelievably high profits by 
forcing the price upward when the supply of seedsmen’s seed is 
short. Every available pound of seed that has the slightest 
appearance of pea seed is bought up by these speculators, many 
times at ridicuously low prices, and in return it is sold as high 
bred, pure strain, field rogued Alaska or Sweet, as the case may 
be. Not only the canner who purchases this seed sustains a loss 
but the entire industry. It is a known fact that Bangalia, com- 
monly known as Blue Bell Alaska, were shipped to canners this 
season. 

The price of seed peas is a comparatively heavy item of ex- 
pense, and it is perfectly natural that canners wish the price to be 
as low as possible. It is easy under present conditions to push 
the bargain for seeds so far that it becomes a very bad bargain 
for the canner. Some few seedmen see in the canner a man who 
looks only at prices he pays for his seed, disregarding quailty as a 
secondary matter. On the other hand, some few canners see in 
the seedsman a man only interested in a sale and regarding seed 
only as merchandise, with no care for quality in the least. There 
are possibly a few such seedmen and few such canners, but their 
numbers are fast disappearing. 


The scientific study of seed for canning purposes today lies 
dormant and its vast fields unexplored. A group of Wisconsin 
canners recently however, pledged their financial support to a 
scientific research of 12,000 acres of this year’s crop, under the 
supervision of the University of Wisconsin. Research work and 
scientific study are in the interest of the entire industry and 
therefore ought to have the moral and financial support not only 
of groups of individuals but of all concerned and particularly our 
association. (Applause) 

CHAIRMAN STARE: I think at this time we will hear a 
little about “Plant Pathology”. We have with us this afternoon 
a man who has devoted many years of hard work to this question 
of pea diseases, a part of the time without much encouragement, 
but later on with the financial encouragement of the National and 
State association and the work is now pretty well understood, but 
there are new things developing right along. I take pleasure at 
this time in introducing Dr. R. E. Vaughan, of Madison, Wiscon- 
sni. Dr. Vaughan’s address is reserved for a later issue. 


THE OUTLOOK—CURRENT EVENTS 
By H. W. Phelps. 


I think some of the current events that we have a right to 
look upon today are favorable, some of them perhaps not so much 
so, but on the whole I thnk I see progress; I think the most 
notable current event that has happened within the last few 
weeks is the Dawes report over on the other side. Whatever 
else may be the matter with the world, and the Lord knows there 
is a lot of it, perhaps the basic trouble has been the financial un- 
settlement, and that problem has baffled the best financiers, the 
best statesmen, on the other side beyond solution. I don’t think 
there was a man in England, in Germany or in France who was 
able, living as he did under he conditions that were prevailing in 
those countries, subject to the influences that surrounded him on 
all sides, to correctly diagnose the trouble or suggest a remedy. 

I think it should be a matter of pride (and it will be a matter 
of pride to Americans for generations) that a couple of hard- 
headed, practical, able Americans were able to go over there, tak- 
ing to the questions that outside viewpoint which is always 
valuable, and diagnose those conditions and suggest a remedy 
which the nations of the world are almost unanimously endorsing 
and accepting. I believe that those two Americans have gone 


over there in that spirit of common business sense that pervades 
this country and have shown the way to the financial composure 
of the world; and if they have, they have done something that will 
I am glad that 


put their names down in history as real heroes. 
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HAMACHEK IDEAL VINERS 


Hamachek Ideal Viners during the past seven 
seasons have demonstrated their superiority 
under all conditions. Their use insures more 
thorough hulling, on any condition or variety of 
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Sprague-Sells Pea Conveyors and Elevators (cis type) 
The bucket conveyor without a chain 


Sprague-Sells Pea Conveyors and Elevators 
(Glass Type) 


Buckets firmly locked together and 
do not separate in passing over 
sprockets so that no matter what 
position buckets are in, peas cannot 
get between them. The only con- 
veyor which positively will not 
crush peas. Special patented 
sprockets insure positive, easy run- 
ning, uniform drive. 

Elevators of this type are replacing 
boots in many plants because they 
really will not break the peas. 
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Sprague-Sells P 


Sprague-Sells Separator and Pea Washer 
Used before the Graders 


There have been many pea washers offered from time to time, 
most of them good machines mechanically,and capable of 
removing some dirt from the peas, but they have all been 
sadly lacking in the big essential requirement—a thorough 
separation or removal of all objectionable matter, of whatever 
nature, from the good, whole peas. 


This machine actually removes all dirt, dross, splits, skins, 
thistles and weeds, as well as heavy foreign matter such as 
gravel, cinders, nails, etc. 


If you want real quality in your pack, you can get it with 
our Separator and Pea Washer, and save many hands on 
your picking belts. This machine will earn its cost for you 
over and over each season. 


Sprague-Sells Separator and Pea Washer 


MACHINI 


This advertisement is 


published 


No splits—No' 


Four 
the Sprague-Sells the Hla 


1. Cylinder securely fastened~ 
to spiral at all. points. Re- >y 
sult—no chance to grind | 
and cut peas between spi- 
ral and casing. Rigid €on- 
struction insures long life. 
Impossible for casing to 
crack or split. a 

2. Worm and pulley drive. 
Oil-less roller bearings sup* / / 


port drum at both ends 
and center. Easiest run- 
ning Blancher. ever ‘built. 
Can easily - over 
with one 


Our are guard 
your money back 


jointlly — by 


Peerless Husker Compan 
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PEERLES 


Sprague-Sells Pea Washer (cia: tyre) 


Pea Blancher 


For the final washing and cooling ; os 
after the blanch. Removes splits. An 
inexpensive machine that gives splen- 
did results. Used by over 90% of the 
quality packers. 

Well built throughout. Smooth sur- 
faces—no pounding of peas. Move- 
ment of peas through washer con- 
trolled by baffle plates to permit max- 
imum treatment by water sprays in 
minimum floor space. 

Pans readily interchangeable, per- 
mitting use of any size perforation 
desired. 


Sprague-Sells Pea Washer 
(Glass Type) 


Sprague-Sells Picking Tables 


Illustration shows our metallic apron Picking Table, on which 
the peas are carried in straight rows in the depressions so 
that splits, stones and other foreign matter are easily seen 
and removed. No cracks or crevices to accumulate dirt. 
Easily cleaned and sterilized. 


We also build rubber belt type tables in any size desired. 


as wasted 


yints that make 
ancher you-want: 


Intel discharge prop- 
erly designed and balanced. 
Discharge mechanism 
can take\peas out faster 
than intake permits them 
i} to enter. Peas cannot back 
1] up through Blancher and 
spill out at intake end. 


/ 
|. With slight change in feed 
and discharge mechanism, 
which can be made at any 
time, Blancher will handle 
products, such as 
qj string beans, spinach, etc. 


Sprague-Sells Picking Tables 


The products of both our factories are sold through the General Sales 
Office in Chicago. We can supply from our own plants practically any 
machine you may need. 

Whenever you are planning any changes or additions to your equip- 
ment, let us submit a proposal covering your requirements. When quick 


teed to satisfy you~ action is necessary, telegraph or telephone at our expense. 


they fail to do so. 


Sprague- Sells Corporation 
P 8 General Sales a 


500 N. Dearborn Street, Chicago, Il. 


FACTORIES : 


Sprague-Sells C ti 


Buffalo, N. Y. Sprague Canning-Machinery Co. 
Hoopeston. Ill. 
Sales Agents for Pacific Coast: Smith Manufacturing Co., San Jose, Cal. 


CANNING 


Inc., Buffalo, N.Y. and The Sprague-Sells Corporation, Hoopeston, Illinois 
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they are Americans! I am glad that we were able to do that for 
the world in a spirit of philanthrophy; I am glad that we were 
able to do it for the world because of our own selfish interests, 
because the financial ailments of the rest of the world are begin- 
ing to undermine our own financial situation. It can’t help but 
do it. 

I believe that in this one thing we have something today in 
which to rejoice. I wish everything else were as favorable. _ 

In our own land here we are in the beginning of a presi- 
dential year. There has been a tradition that a presidential 
year was not a good year for business, and as a rule I think that 
is true, there is a certain amount of uncertainty, a certain 
amount of diversion of the public mind and public attention to 
practical affairs. No business man who is interested in his 
country can absolutley ignore the.fact that a presidential year 
exists, nor can he take out of his mind some consideration and 
some time for thought on affairs that have to do with his na- 
tion. I believe that is a man’s duty as a citizen, and to the 
extent that that distraction from ordinary business affairs exists, 
there is a reason why a presidential year would be perhaps, as 
I said before, not a good year for business. 

I do think that this year there are conditions presented 
which we have to scrutinize and to appraise and to use wisely 
because they are most important. It is our duty as citizens to 
do that. 


I don’t want to make a political speech; I am not a po- 
litical speaker; I am not going to make a plea for any candi- 
date or any party at all. I don’t believe, geneltmen, that the 
American citizen today is so much interested in whether he be- 
longs to one party or another. I believe that time has gone 
by, and I believe today that the cry trouble and the most 
serious menace to business conditions in this country and al- 
most to the life of our nation is the shameless prostitution of 
business affairs and the welfare of the country sacrificed to 
partisan politics as we see it in the city of Washington. (Ap- 
plause.) 

The bonus and tax reduction are not politics; they are 
common, every-day business decency and sense. I don’t believe 
there is any politics in an effort to drive out graft from our na- 
tional legislation. I don’t believe any Democrat or any Re- 
publican or any Populist or anybody else who is a right thinking 
man believes that that is a political question. It is a question 
that goes down into the honor, down into the foundation of our 
government and our nation. Of course, graft should be elimi- 
nated, of course dishonest men should be kicked out of office and 
put behind bars, be they Democrats, ,Republicans or what. We 
will all agree on that, and I don’t believe that this spectacle that 
is going on in Washington meets the views of the man on the 
street, I care not what his politics may be. 


That the halls, that have listened to the voices of Daniel’ 


Webster and Henry Clay, should now resound to the muck- 
raking and filth that is going on in Washington, is a disgrace 
to the United States and a disgrace to every man in the Senate 
of the United States. The rules of evidence are being violated 
as the most ordinary country lawyer before the most ordinary 
jerk-water justice of the peace would not dare to violate them. 
To what advantage? Why is it done? Just with the idea of 
trying to spurt a little oil on the other fellow who is in the other 
political party. I don’t believe all the oil is on the Republicans 
or on the Democrats. I think there is oil enough in both parties 
or on the Democrats. I think there is oil enough in both parties. 
I think there is graft, I think there alwayss has been graft in 
the government of the United States and probably in the govern- 
ment of almost every state in the Union. You can’t bring to- 
gether as many men anywhere as you have in governmental af- 
fairs or in state affairs without finding some crooks among them. 
You can find crooks anywhere in any profession. You can find 
crooks in the Church of God but because you find them there, 
because now and then one of them comes to the surface, do you 
repudiate the religion of Jesus Christ? Do you say that the 
foundations of morality are shaken? Because there are a few 
grafters in the United States government do you believe that 
that splendid structure that was founded by our early fathers, 
and has been the glory and the honor of succeeding generations, 
is all rotten? Of course you don’t! Neither do I. 


If there is graft down in Washington let’s get it out, but 
let’s get it out by the ordinary, simple processes of decent law 
and order. We have our institutions for law enforcement. The 
President of the United States has appointed two lawyers of 
national reputation, has charged them with the duty of investi- 
gating these things, and has in public print, and in public word 
pledged himself to the eradication of graft, to the rectification 
of wrong and to the punishment of offenders. Why not let the 
Senate of the United States step aside and let the processes of 
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law administered in that way do their work? 
good deal better off, and so would we. 

Is there any politics in tax reduction? Can you tell a Dem- 
ocratic dollar from a Republican dollar when it is in the Treas- 
ury of the United States? Can you go up and down the streets 
of this town and look at the signs and at the business that is 
going on and tell who is a Democrat and who is a Republican? 
Can you tell when you pay your taxes that you are a Democrat 
or a Republican? The best you know is that you are pretty 
nearly “agin” the government when you pay them because they 
are too high. Therefore, I believe that tax reduction is not a 
political matter. We have got high taxes because we have war 
debts. We have war debts because the United States to a man 
earnestly, without party, without politics, rose to an emergency 
and spent that money. Much of it may have been wasted; I 
fear it was, but that made no difference, we did what we started 
to do and we did it as a united nation, and we incurred those 
obligations and piled up these taxes irrespective of party or poli- 
tics. Why shouldn’t we get down the same way? When it 
comes to a time for tax reducton it is the same for Democrats 
and Republicans. It is business, just ordinary, common sense 
business, and if two business houses or two banks were located 
across the street from each other and the men in charge of one 
happened to be Democrats and the others happened to be Re- 
publicans, would you find the business methods any different? 
They are all the same because they are subject to ordinary 
business laws and to common sense laws. Therefore, I think 
that the reduction of taxes is not a political measure and that 
any attempt to use it as a political measure is a prostitution of 
the most vital interests of every citizen in the United States 
who allows it to influence him in that manner. 

I don’t believe that any of these things are really affecting 
people. I think people think about them just as I do. I don’t 
think I have said anything here that you don’t all feel. That 
would be true probably if I were speaking to any similar group 
of men anywhere in the United States. But there is a psychology 
in these things. They produce a species of unrest, they produce 
questions, they unsettle men, they make them wonder what they 
are going to do next, or what is gcing to happen next. In other 
words, all this makes a man feel, if he feels rightly in these con- 
ditions, I think, that he should play safe and keep his feet under 
him. What does that mean? That begins to curtail business 
effort, it begins to shorten up business sales it begins to restrict 
business planning, and there we have the right to think about it. 

I believe from what I can see of the business situation gen- 
erally over the country that it is not as good as it was ninety 
day ago. I don’t find in other lines of our business that touch 
a very wide scope of the business world, and I don’t find from 
talking to men in other lines of business as I meet them that 
confidence or that enthusiasm, that “pep,” if you want to call it 
such, in business matters that there was in the beginning of 
this year. Things are slowing up somewhat. I think they are 
going to slow up still more. 

Employment is not as great as it was at the beginning of 
this year. I say that because in a large line of plants scattered 
throughout the country we find that there are more men at the 
gate looking for employment every day than there have been for 
more than a year. Other employers tell me the same thing. 

Another thing I notice is that people don’t want to buy for 
forward commitments nowadays. I believe that you men who 
have sold your futures and have your contracts for futures to- 
day are fortunate. If you had not sold them when you did I 
doubt if you could sell them now, at least to the extent that you 
have sold them. 

I will admit that the canned foods market is in good shape, 
it is clean; there is every reason to believe that consumption 
under normal conditions will continue; it is going on at the pres- 
ent time. I have every reason to think that these future com- 
mitments will be met, but I don’t believe many more of them 
will be made, and in other lines of business there is a distinct 
tendency to avoid forward commitments and to restrict business 
affairs to hand-to-mouth dealing. That is always the first in- 
dication of a slowing up in business. I trust that we won’t go 
beyond that stage. I am not so sure that we won’t. “ 
; I am giving you now in a very didactic way my own opin- 
ions. You can take them or leave them for what they are 
worth. I can only speak as I see and as I feel and as I believe. 

There is a big crop coming on, as you know. The estimates 
that I have seen of the three big staples, peas, corn and to- 
matoes, and the reports that I get from the fruit section indi- 
cate that there is going to be a big pack if the stuff grows. If 
that is true, these business conditions that I suggest are more 
important to all of us six months from now after the futures 
are delivered and when you come to sell the remainder of your 
pack that you have not sold as futures. What is that condition 


They would be a 
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The Nested Sample Grader— 


Feeling the need of a “Sampling” Grader that was at once ac- 
curate, sturdy, of sufficient capacity, and compact, we developed the 
Nested Sampling Grader. 

It has a frame of angle and channel iron which makes it as sturdy 
as possible to be built. Its hopper will hold over 30 Ibs. of peas, 

_ making it possible for one man to grade, weigh and keep the records; 
for after putting the 25 lbs. of sample peas into the feed hopper, he 
can forget them until he weighs the various sizes. 

It has four sieves, making 5 sizes. These sieves are fastened on- 
to the same cast iron spider. This spider has teeth cut on the peri- 
— which along with cut mitre gears and chain, make a positive 

rive. 


Its feeder is new and novel, having a rotory with buckets about 
its circumference. These pockets pick up the peas from the hopper 
and deliver them to the inner sieve. Thus, no matter whether the be- 
ginning or the end of the run, the feed is uniform. 

For the canner who wants individual motor drive we can attach 


4H. P. Motor. 


Manufactured and Sold by 


Sinclair-Scott Company 


Baltimore, Maryland. 


Makers of Nested Pea Graders, Colossus Pea Grades, and Other Canning Machinery. 


DESERVED POPULARITY 


Canned foods are gaining deserved popularity, because increasing care in canning process is insuring 
to the product its natural flavor, fine appearance and rich taste. 


To produce these results, such precautions in sanitary cleanliness are er that, increasing numbers 
of canners are specifying the use of 


Sanitary 
Cleaner and Cleanser 


for all their cleaning operations. 


This preference i is readily explained by the quickness and ease with "which this product cleans and 
cleans clean the most complicated as well as the most simple of canning equip- 
ment. 


Indian in circle 
It removes thoroughly all preventable causes of fermentation and decay. It 
purifies and deodorizes all stale smells and places. 

It cleans so efficiently with so little effort and with such harmlessness to equip- 
ment or the user that it proves the most economical cleaner for use in the can- 
nery. 


It cleans cleans. Ask your Supply House. 


The J. B. Ford Co. Sole Mnfrs. Wyandotte, Michigan 
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going to be? If general business keeps good, if the working 
man is employed, he is going to continue to eat, he is going to 
have the money to pay for what he eats, he is going to eat your 
stuff; and if consumption will go along during the next winter 
as it has during last winter, you are all right. 

On the other hand, if business slows up, if these condi- 
tions that I suggest become more drastic, if their effects become 
more pronounced, if unemployment takes place, you won’t get 
rid of your surplus stocks so easily. 

I don’t feel that I can give you any advice or that I have 
any right to give you any advice as to what you should do in 
this condition so far as the pack is concerned. In fact, I think 
at least so far as the pea men are concerned it is too late be- 
cause the pack is determined so far as the acreage is concerned, 
and a great deal of the planting. 

I do think that every man, packer or business man or 
preacher or lawyer, is interested in the psychological cordi- 
tion that is being developed in this country, which is going to 
have and is having its effect on general business that I have 
outlined, and I believe that it is the duty today of every Amer- 
ican citizen who talks to his neighbor or with his neighbor in 
a public way or in a private conversation to see that he talks 
common sense, that he talks a hundred per cent Americanism, 
that he states the faith that he has in him in the fundamental 
institutions of this country. We have got to believe those things, 
yes, we do believe them, they are a part of our life, we have 
always believed them, we were born to believe them, our fathers 
and mothers believed them. Of course, we believe in the in- 
stitutions of the United States in a passive kind of way, but, 
gentlemen, it is time right now to believe in the institutions of 
the United States in an active, positive way and to see that your 
neighbors believe in them the same way. 


I am not making a plea in any partisan way for the election 
of any man, but I do say this, that we have in Washington to- 
day a man who is President of the United States. That man 
is there charged with the duties of his high office, and so long 
as he is there he is entitled to the support, the sympathy, the 
encouragement and the help of every man, woman and child in 
this broad land, irrespective of party or religious faith. (Ap- 
plause.) If he is not to be returned there, that is a different 
question, but until some other man takes his place he is the 
President of the United States; gentlemen, I believe he is hon- 
est, I believe he is courageous, I believe that God put that man 
in that chair at this particular time bceause he was needed, just 
as he put George Washington and Abraham Lincoln forward 
when they were needed. He has those qualities of cool, calm 
judgment and the courage of his convictions that is so necessary 
at this particular time. Whether he is a great statesman or 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 
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not I do not say, I do not know; we don’t know enough about 
that. Whether he should be re-elected or not I do not say and I 
do not know, but I do say, as I said before, that he is now the 
President of the United States, he is trying, I believe, his level 
best under God to administer the affairs of this country rightly 
and he has a right to our support. 


All this boils down to this: Let us go ahead this year, let 
us practice, let us preach doing our best in the best way that 
we know how, keeping calm, cool, refusing to be stampeded or 
worried by what is going on. in other words, keeping an even 
keel, trying as best we can to keep the boat from rocking in these 
experiences that we are going through. 

One other thing, and this is the only bit of politics that 
I am going to talk. Irrespective of politics or religious creed or 
anything else, if the people of the United States don’t clean 
out that Congress and that Senate and put some men there who 
have got sense enough to do what they are put there for, they 
are bigger fools than I think they are going to be. ( Applause.) 
I used to take off my hat to a senator; I used to walk into the 
Senate gallery with my hat in my hand almost as I would walk 
into a Cathedral. I wouldn’t go in there today unless I was 
dragged in. I would be ashamed of myself for being there and 
I would be ashamed of every other man that was there. I hon- 
estly believe today that if there is one duty before the American 
people more than anything else, more than the duty to elect 
the right man or the wrong man for president, it is, irrespective 
of party, to get a clean, sensible, industrious Congress that is 
going to let up on investigations and reduce taxes and make a 
few laws, and a very few laws, that are safe and sane, and then 
shut up and go home. (Applause.) I don’t think they can do 
anything better than that. 


Continued Next Week. 


RECKLESS OF HIM 


First Cannibal—The chief has hay fever. 
Second Cannibal—Serves him right; we warned him not to 
eat that grass widow.—Awgwan. 


WONDER WHY 
, He's quite an auto fiend, isn’t he? Never seen without his 
car.” 
“But I saw him yesterday without it.” 
“That so? Where was he?” 
“He was sitting on the cow-catcher of a locomotive with a 
steering wheel around his neck.” 


Beatty-Archer Company, Inc. j 
CANNED FOOD BROKERS 

Houston 


Wire us your offerings. 


Texas. 


@. 
pam 


Model C, 8 Unit 
Capacity 300 per hour 
with one operator 


LIGHTNING Box SEALER 
C-8-UNIT $210 


Most Efficient, Simple and Economical machine for sealing Corrugated and Solid 
Fibre Shipping Containers. 
matter on request. 


McSTAY MACHINE CO., Manufacturers 


Patented Nov. 5, 1918 


c-4-UNIT $115 


Above Prices are Freight Prepaid to Destination. 


Accomodates toa wide range af sizes. Descriptive 


510 Consolidated Building, Los Angeles 
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Wanted and For Sale. 
This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
' your opportunity your time is lost, together with money. Rates upon application. 
For Sale—Machinery FOR SALE— ' 
1 Barngrover Continuous Agitating Cooker, 600 
o. 1 size. 


FOR SALE—Make your own electricity by steam 
power and operate your lights and electric motors. At 
sacrifice--must be moved immediately: Steam Engine 
Electric Generating Sets of 40, 35, 15, 10, 74 and 4 kilowatt 
capacity; anyone who has steam can make electricty by 
these sets. Also have several Electric Motors available. 
Standard Electric Machinery Co., 7 E. Hill St., Baltimore, 
Md. 


FOR SALE—LOCOMOTIVE TYPE BOILERS. 
1—60 H. P. ASME 125 pounds. 
1—80 H, P. Standard construction 100 pounds. 
10—80 H. P. On wheels, new, ASME 125 pounds. 
1—90 H. P. ASME 150 pounds. 
1—100 H P. Standeard construction 100 pounds. 
ERIE ECONOMIC TYPE. 
1—60 H P. Standard construction 100 pounds. 
i—90 H P. Standard construction 100 pounds. 
2—125 H. P. ASME 125 pounds. 
UPRIGHT BOILERS IN ALMOST EVERY SIZE FROM 
4 to 100 H. P.- NEW AND USED. 
- Louis A. Tarr, Inc., N, W. Cor. Sharp & Conway Sts., Baltimore, 
d. 


FOR SALF—The Wright Hand Pack Filler for No. 
10s exclusively. For Tomatoes, Spinach, Kraut, String 
Beans, Rhubarb, Cherries and other Fruits. Catalogue on 
request. Manufactured by Frank M. Wright, 512 2nd. 
Ave., Olean, N. Y. 


FOR SALE - 
2 Handycap Automatic Bottle Cappers 
2 Hand-operated Bottle Cappers 
1 Kork-N-Seal Gallon Jug Capper 
1 No. 2 Blakeslee Vegetable Peeler 
1 No. 2 Burt Labeler, without motor 
The W. C. Pressing Co., Norwalk, Ohio. 


FOR SALE— 

Three Meade Vacuum No. 10 can testers. 

Twelve Zastrow crates diameter 20”’ 
single bale with covers. 

One Steam Pomace Dryer, 6 ft. in diametor, 25 ft. 
long, with 54 tubes. 

Hooper 17’’ x 27’’ two color printing press. 
All in good condition. 

Address Box A-1172 care of The Canning Trade. 


FOR SALE—CHEAP: One 50-inch diameter Cop- 
per Vacuum Pan (used), suitable for Tomato Pulp. 
Specifications on request. Arthur Harris & Co., 212 
N. Curtis Street, Chicago, Il. 


deep 


FOR SALE—Whole Tomato Pulp, 1,800 Five-Gal- 
lon Cans, strictly whole tomato pulp, fine flavor and 
good color. W. L. Jones Food Co., Pemberville, Ohio. 


1 Haller 6 Tube Pu'p Filler. 
larger — Model O. 

1 Howe 5 T. n Wagon Scale 

1 Buffalo 5 Ton Wagon Scale. 

1 Moline 5 Ton Pitless Scale. 

1 Marsh 5’’ x 3’’ x 6’ Steam Pump. 

1 National 4” x 216” x 5”? Steam Pump. 

1 250 Gal. Copper Jaciet Kettle. 

1 14g” Morris Vertical Circulating Pump. 

Acme Preserve Co-, Adrian, Mich. 


No. 10 cans, 13,’’ opening ‘or 


FOR SALE—One No. 12 D. I. Mount Gilead Hy- 
draulic Cider Press — New — Never been installed. 
Address Box A-1185 case of The Canning Trade. 


FOR SALE— 

1 Cuykendall Corn Mixer and Cooker Feeder. 

2 Merrill-Soule Corn Filler. 

1 Ulery-Merrill Corn Silker. 

3 Sprague Corn Curters, Model 5, single or double 

cut. 
Used only ten deys. 
Lake Shore Cang. Co., Sheboyagan, Wis. 


FOR SALE—Steam Engine Bargains. 
One 8x8 Troy Vertical Throttling Engine, 
25 Hi. P. 
One 9x9 Troy Vertical Throttling Engine, 
36 H. P. Take small space. 
Good Pea Viner Engines. 
One 9x12 Brownell Horizontal Throttling 
Engine, 45 H. P. 
The W. C. Pressing Co., Norwalk, Ohio. 


FOR SALE— 

3 Sprague Model 5 Corn Cutters. 

1 Sprague Model 7 Corn Silker. 

1 Cuykendall Mixer and Cooker Feeder. 

1 Merrell-Soule Cooker Filler, 4-pocket. 

6 Peerless Corn Huskers, Model “F.” 
This corn machinery has only been used one short season, 

and is in perfect condition. 

1 Haller Fruit and Berry Washer. 

1 Monitor No. 4 Humbo Cherry Pitter. 

3 60-Gal. Copper Kettles, Inside Tinned. 

2 No. 6 Monitor Green Pea Graders. 

1 Van Enwyk 4-Can Apple Filler. 

1 Ferrell Pea Cleaner. 

1 Trescott Apple Grader, size 2% inches. 

10 Coons Semi-Automatic Apple Parers, complete with con-: 

veyors and hoppers, in perfect condition. 
1 No. 2% Knapp Boxer. 
1 No. 3 Knapp Boxer. 
1500 Genuine Golden Bantam Corn Seed. 
The above machinery will be sold very reasonable for cash. 
The Cuyler Packing Corp., Modeltown, N. Y. 


FOR SALE—1 No. 5 Monitor Bean Grader, making 
5 standard grades. Price right 


Stittville Canning Co.,Utica, N. Y. 
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FOR SALE— 


1 150 H. P. Economic Boiler A MSE construction, 125 
pounds working pressure, two years old 70 ft. Stack. 


1 80H. P. Fitzgibbons Boiler, 7u ft. Stack. 
2 Link Belt Peeling Tab!es, 100 peelers each. 
1 35 H. P. Horizontal Engine. 
2 Ayars Rotary Fillers for No. 2 Cans 
3 Ayars Fillers for No. 1 cans. 
1 Avars Rotary Filler for No. 3 cans 
1 Monitor-Thomas Tomato Scalder. 
6 Process Kettles. 
1 Power Crane 
3 Steam Pumps 
6 Ayars Exhaust Boxes. 
Pulleys, Shafting, Belting, Piping, Water Heater, Trucks and etc. 


All equipment to pack 80,000 cases Tomatoes. 
Chas. B, Silver, Havre de Grace, Md. 


CANNING MACHINERY AT BARGAIN PRICES 

The following Machinery is practically new. Some has 
never been used, while a good portion of the list represents 
Machines that were used probably from one week to one season. 
Bargain prices to the early buyer: 
No. 1 Wonder Cooker. 
No. 2 Monitor Pea Grader. 
New Style A Monitor Blancher. 
New Style X Monitor Whirlpool Washer. 
New Monitor Metal Elevators. 
New Peerless Huskers. 
New Sprague Corn Cutter. 
Ayars Single Line Exhauster. 
Copper Kettles. 
15 H. P. Vertical Engine. 
10 H. P. Vertical Boiler. 
150 H. P. Locomotive Type Boiler. 
80 H. P. Lomomotive Type Boiler. 
125 H. P. Erie Economic Boilers. 
No. 4 Peerless Exhauster. 
No. 5 Peerless Exhauster. 
Invincible Picking Table. 
Lot of Retorts, various sizes. 
Square Steam Boxes, 6 ft. long. 
Hansen Corn Cooker Filler. 
Hansen Pea Filler. 
Morral Corn Cutters. 
Tomato Sorting Tables. 
Rotary Tomato Washers. 
Lot of Galvanized Screw Conveyor for Cut Corn. 
Kern Finishers. 
Sprague Lowe Pulpers. 
Sprague Lowe Pulp Finishers. 
Lot of Belting from 4 to 24 inches wide. 

We offer the above machinery and supplies at rock-bottom 
prices, all guaranteed to be new or as good as new. 

A. K. ROBINS & CO., Baltimore, Md. 


FOR SALE— 
One ‘‘Kern’’ Finisher 
Three 10 ft. Invincible Picking Tables 
One —- Rotary No. 3 Tomato Filler interchangeable for 


One 159 satin Copper Jacketed Kettle 

Several hundred feet ball bearing roller conveyor 

One Double ‘’Morral’’? Corn Husker 

One No. 39 Ferrell Cleaner 

One Monitor 16 ft. Pea Blancher 

One 6 pocket M & S Corn Cooker Filler 

One 6 pocket.M & § Filler 

One 16 ft. straight line Exhaust Box 

One ‘‘Delphi’’ Steam Circle Hoist 

One Zastrow Pineapple Slicer and Sizing Machine 

One Karl Kiefer Cider & Vinegar Filler 

One Holmes Variable Speed 

One ‘‘Elgin’’ Plunger Tyne Filler 

Two 4 screw Sinclair-Scott ‘‘Colossus’’ Pea Graders 
All above in A-1 condition. Write. phone or wire for prices. 

Address Canning Machinery Exchange, 409 Marine Bank Bldg. 
Baltimore, Md. 


FOR SALE—One Haller Filler. 
Priced right to sell. 


Owensboro Conserve Co., 


Good condition. 


Owensboro, Ky. 
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FOR SALE—One Peerless Five Gallon Exhauster, 
built in 1922 in excellent condition. | Equipped with parts 
necessary to handle all size cans. 


Address Box A-1187 care of The uaiidiad Trade. 


For Sale—Seed 


FOR SALE—150,000 extra fine, disease-free John Bae 
and Indiana Greater Baltimore tomato plants for sale. 
Deliveries May 10th. For prices ete write. 

Owensboro Conserve Co., Owensboro Ky. 


For Sale— Plants 


FOR SALE—10 million field grown Tomato plants for 
sale. Chalks Eariy Jewell, Bonny Best, Wilt Resistant 
Greater Baltimore, and Stone varieties. High grade Seeds 
used on new land free from Nematodes. Wire or write for 
prices or come to our farms. Delivery in good condition 
absolutely guaranteed. Also offer Cabbage, Sweet Patato 
and Pepper Plants. Farms about 40 miles from Norfolk, Va. 

J. P. Councill Co., Wholesale Growers, Franklin, Va. 


FOR SALE—Tomato plants. 
Millions of fine field grown tomato plants, Greater 
Baltimore variety. 10,000 $15.00; 100,000 $125.00 
cash. Guaranteed free from Nematodes, and delivered 
in good condition. 
Wholesale Plant Company, Thomasville, Ga. 


WANTED—To lease or purchase, Tomato Products 
Factory equipped for manufacturing Pulp. Prefer one with 
acreage already contracted, so could operate it this year. 

Address Box A-1188 care of The Canning Trade. 


Machinery— Wanted 


WANTED—For Cash, in first-class condition, at once: 

Indiana Pulper. 

Indiana Chili Sauce Machine. 

Kern Lightening Finisher. 

1000-Gal. Pulp Tanks, concave bottoms, complete with 
coils, traps, etc. State make. 

500-Gal. Storage Tank, concave bottom. 

No. 10 (Gallon) Filler for Pulp and Pumpkin. 
make and condition. 

No. 3 6-Pocket M. E. S. or Ayars Filler. 

1 Pumpkin Cutter. State make and condition. 

150 Feet 1%-inch Brass or Enamel-lined Pipe and other lines 

you have to offer. 
Abhieie Box A 1186, care of The Canning Trade. 


State 


WANTED— 
Two String Bean Cutters ‘‘Monitor”’ 
Three Piston Pumps for pulp or pumpkin 
One Monitor Sbaker String Bean Filler 
One Urschel Gooseberry Snipper 
Two Kern Finishers 
One Cherry Pitter 
Five 40 x 60 closed retorts 
One Sinclair-Scott Nested Pea Grader. 
One 25 H. P. Vertical Steam Engine 

Address Box A-1189 care of The Canning Trade. 
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WANTED— 
One straight line Exhaust Box for No. 10s 
Five 40 x 72 closed retorts 
One No. 10 Filler for pulp and pumpkin 
Two single Morral Corn Huskers 
Two single Morral Corn Cutters 
One Ayars Pea Filler 
One No. 3 Monitor Pea Cleaner 
One Townsend or Lewis Bean Cutter 
One 10 H_ P. Horizontal Engine 
Address Box A-1190 care of The Canning Trade. 


WANTED—1 Automatic Double Seamer, for No. 10 
Sanitary Cans, Ams type preferred, either No. 98 or 128. 
Address Box A-1180 care of The Canning Trade. 


WANTED—I control a plant in Florida, near seaboard, fully 
equipped for making Citrus Marmalades, Jams, Peel, etc. Have had 
many years prac‘ical experience in England and Scotland, where I 
acquired my knowledge and formulas Millions of boxes of Fruit go 
to waste every season. Labor conditions ideal, low freight rates. but 
I lack capital .Rare opportunity to join a highly profitable business, 
operating from November to August on liberal terms. $10,000 to 
$20, 060 required or wou'd pack on percentage basis for Jobber 
Highest references 

Address Box B-1183 care of The Canning Trade. 


For Sale— Factories 


FOR SALE—If you are interested in buying a Canning 
Plant in the heart of the Tri-State territory to can fruits and 
vegetables in large volume, with all modern equipment, 
fine transportation facilities, large acreage obtainable, and 
reasonable terms, address: 

Box A-1140 in care of The Canning Trade. 


FOR SALE—Canning factory at Preston, Md equip- 
ped for Corn and Tomatoes. This plant is in the center of a 
community where Tomatoes have been grown in large quan- 
tities for 37 years. Capable of great expansion. 

Address Preston Canning Co., Preston, Md. 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—A good experienced man who understands fully the 
packing of Kraut and other vegetables. Also give reference, ex- 
perience and salary expected. Apply at once 

Sea Food Company, Biloxi, Miss. 


WANTED—By one of the largest can manufacturers, 
man thoroughly capable of repairing and adjusting Max 
Ams can closing machines. Permanent position. 
with reference. 

Address Box B-1173 care of The Canning Trade. 


Situations Wanted 


CANNING TRADE 


Apply 


I am open for a position as Processor. 
with packing Fruits. Tomatoes and manufacturing Catsup, Jams, 
Preserves, Jellies, etc. 25 years experience. Best references. 
Address Box B-1168 care of The Canning Trade. 


Am thoroughly familiar 
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WANTED—Here is your chance to secure the services of a 
Superintendent Processor for your season’ s pack with 30 yeaas 
practical experience on strictly quality packed goods. Such as 
Golden Bantam, Crosby or any other kind of Corn, String Beans, 
Lima Beans Tomatoes, Peaches, Pears, Plums. Kidney Beans. In 
fact avy and all lines of Fruit and Vegetables. I am now employed 
until July ist, 1924. This is my third season for packing Peas for 
the firm I am now with but as Pea season closes about June 24th 
here, will be open for position July. If interested write me as I am 
going to close with first fair proposition. 

Address Box B-1178 care of The Canning Trade. 


Would like to get in touch with firm wanting National distri- 
bution. Am acquainted with buyers and brokers from coast to 
coast. 

Address Box B-1182 care of The Canning Trade 


A SALESMANAGER with experience and ability to develop a 
larger market at better prices for a line of carefully packed goods, is 
open for po-ition. Would like to communicate with a progressive 
house, anxious to sell its gonds in a modern way. , 

Address Box B-1165 care of The Canning Trade. 


WANTED-~—Salesman who has had experience with private 
label beans; whc knows the market now and can sell a high class 
pack in the central west. 

Address Pox B-1190 care of The Canning Trade. 


WANTED—Thoroughly experienced superintendent or canner 
on spaghetti. Location New York State Excellent opportunity for 
right man. Give address with full information. 

Box B-1191 care of The Canning Trade. 


The Townsend String Bean Cutter. 


We do not make all the 
Bean Cutters sold, but we 
do make the best. 

It will pay you to get our 
quotation and circular be- 
fore ordering any machine. 


Vernon £. Cook Mfg. Co. 
New Hartford, N. Y. 


Sold hy leading jobbers. 


— 


COVER YOUR WANTS EARLY 


Give us your order now. We will 
ship when wanted. Ask for del- 
ivered prices. 


We manufacture and sell to the 
largest canners in the country. 


R. A. WOODS LUMBER CO. 


302 So. Produce Bldg. 
NORFOLK, VA. 


24147 
(Night) Berkeley 200 


Phones { 
Not made to meet competition 
Made to beat competition 


: 
RUCK 
Vt, 
: 


82 THE CANNING TRADE May 5, 1924. 


——CAN PRICES— 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


GREEN PEA VINERS 


Viner Feeders 


Under Carrier Separators iawn you a copy? A letter addressed to 

7 7 Room 1358, 120 Broadway, New York 

Ack Re men whe ear Gem. City, will bring one to you promptly. 
CHISHOLM-SCOTT CO., 


387 E. Broad St., Columbus, Ohio. 


American Can Company 


a 


YOU CAN’T OPERATE 


without the necessary supplies at pack- 
ing time. 


You are, no doubt, getting your sup- 
plies in early. They represent an in- 
creased investment. To protect this 
investment and to assure you of having 
the supplies when you need them, they 
should be protected by adequate fire 
insurance. 


CANNERS EXCHANGE suascripers COMtinental Can Company, Inc. 


will quote prices on Cans upon 


WARNER INTER-INSURANCE BUREAU 


furnishes immediate protection at a 
saving of 25% to 50% of the usual in- 
surance premium. 


application. 


For information, write 


LANSING B. WARNER, Inc. 


155 E. Superior St., 
CHICAGO, ILLINOIS 


| (= 
| 
vid 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale si erms 
Baltimore (unless otherwise noted) and subject to the customary discount for an lee a 


higher prices for their goods; some few ma i 
er os ee eee y take less for a personal reason, but these prices represent the 


Baltimore figures corrected by these Brokers: (}) Thos. J. Meehan & Co. (+) Jos. Zoller & Co., Inc. (§) A. E. Kidwell & Co 


* 
(*) Tloward ed Vegeta bles ia — York prices corrected by our special Correspondent. 
NED VEGETABLE PRICES—Continued CANNED FRUITS—Continued 
Standard, ne 
California, No, 214, “Coast. Balto. N.Y. 
White Mammoth, No. 2%......... Out 4.30 Standards, Nov 
White Mammoth, Peeled, No. 2%4.. Out .... Extra Standards, N ‘00° 71.16 
, Large, No. 2%......... Standards, No. 
White, Large, Pesled, out | With Diy Standards, No. 8. im "1:80" 1-60 
Green, Medium, No. 2%4..... Out “3.65 New cece PINEAPPLE* 
White, Small, No. 2%........ et aoe Bahama Sliced, Extra, No. 2....... Out Out 
Green, Small, No 2%....... "Out 840 SWEET POTATOES? Bahama Grated, Extra, No. 2... Out 
Tips, White, Square, No. 2%4...... F. 0. B. County Bahama Sliced. Ex. Std, No. 3.... Out Out 
Tips, White, Round, No. 24%...... Standard, No. 2, f. o. b. county... 1.20 1.10 Howell, Sliced 
Green, Square, No. 24%..... Standard, No. 8, f.o.b. Baltimore... Out 1.40 Hawaii ; Metra, No. 346... 3.10 3.40 
Tips, Green. Round, No. 2%. Out Standard, No. 8, £o.b Coun 1.70 1.30 awail Sliced. Standard, No. 2%.. 2.90 
No. 2%....... Standard Ne. 0. ty..... Hawaii Sliced, No. 2 3.10 
BAKED BRAND? Standard, No. 9, Out Hawaii Sliced, Standard, No. 2... 25 
80.85 dard, No. 16, fob. Out 425 | Hawaii Grated, Out ue 
In Sauce, No. 1..... .80 .85 TOMATOES Hawaii Grated Standard, No ou 
Plain, No. | Fancy, No. 10, fo.b. Baltimore. ... 
In Sauce, No. 8.........-- 1.50 1.65 Standard, No. 10, ry" 4 
lo. 10, f.0.b, County.... 
reen, » No, 3, f.0.b. County...... 
String, Standard Cut No. 8, f.0.b. Baltimore 
Stringless, Stan: N ew tandard, No. 8, f.0.b. County... 
Stringless, Standard, No, 10....... ---* Seconds, No. 8, f.o.b, Baltimore 
White Wax, No Standard 2s, f.o.b. Baltimore...... 
White Wax, dard, No. 10...... ---- 14.00 Standard. No. 2, f.o.b. County..... 1.00 1.00 
91.00 Seconds, No. 2, f.o.b. Baltimore... .... RASPBERRIESg 
Limas, Si Standard 9s, f.0.b. Baltimore...... Out Gut Black, Water, No. 2..... 
Limas, Soaked, No. 2............. -80 Standard 1s, f.0.b. Baltimore..... 60  .70 ....... 1.75 1.80 
No. 1.90 | Standard is, fob 60.70 Black, Syrup, No. 
» Syrup. > 
No Out Standard, No. cove Standard Syrup. No. 2 
Std. Evergreen, No, 2, f.o.b, Balto. 1.20 1.10 Canned Fruits 1.75 
Std. Evergreen, No. 2, fob, Co.... 1-20 1.06 APPLES* Preserved, No. 1.30 1.40 
Std: Shoepeg. No. fob Go...... 1-20 115 MERE 
Std Shoepes. No. 2, f.ob, Balto, 140 1.25 gg | 660° 1066 
Fancy Shoepeg, f. 0. b. factory. }- . Maryland, No. 8, f.0.b. . Canned Fis 
Std. Crushed, No. 2, Oo...» | Marland. No. 10, fob. Balto..... 3.25 Out Standard No. 2 Facto. 2 20 2.60 
Ex. Std. Orushed, No. Bai. 106 115 | Colitornia Chole, No. 2.76 225 | Flats,1 Ib, case 
Flats, % Ib, case 4 doz............ pees: 
OYSTERS* 
7.60 7.75 Standards. 6 oz...... 
BI UEBERRIES Standards, 8 uz..... Out 92.60 
Maine, No. 9:00 9.25 2.65 2.70 
nds, 1.50 Cohoe, Tall 
Standard, White, Syrup, No. 2..... .... Pink, Tall, 
Extra, Preserved. 2.00 Out Colucabia, ‘Tall, 
Sone Pitted Red Columbia, Fiat. No. 
ums, Talls ...... 1.35 1.30 
GOOSEBERRIESs Medium Red, Talls............... -. Out ( 
No. 5 Sieve, 2s, f. o. b. Balto... Out Out Standard, No. 8.50 8.75 = 3.00 
E. J. Standards, 1's, No. 4 Sieve.... Out Out California Choice, No. 3% Y.C.. 2.4 5 SARDINES—Domestic, 
"90 Out California Stand., Ne. 8% ¥. C. 210 30 F. O. B. Eastport, Me., 19: 
E. J. Ex. Sifted, 1’s, No. 2 Sieve.... 1.20 Out on ‘wee port, Me., 1923 pack. 
PUMPKIN: Extra Sliced Yellow, No 1........ 1.40 1.50 ....... 
Standard, No. 3, factory.......1.15 1.20 Mustard, Keyless .............. 
Standard, No. 4.40 Seconds, White, No. &............. Out 1.10 Mustard. Keyless ..... 
Squash. No, 10.......... cece Standards, White, No, 3........... 1.75 $2.00 Oil, T 
SAUERKRAUT? Standards. Yellow. No $...-...... 175 32.5 
Standard. 110 | Extra, Standard ‘Yellow, No. 8..... 2.00 TUNA FISH—White, per 
Standard, No. 8 115 1.25 Selected Yellow, No. 8....... . 2.25 2.50 California, 
Bo. | Seconds, White, No. 8. ... 1.60 Out - 
Standard, | Seconds, Yellow, No. 1-70 $1.70 California, Is .............. 
Standard. Ne. 1:50 | Pies. Umpesled, No. 2.78 
1.00 Pies. Peeled. No 10............... 5.25 9490 ia, 1s. Striped ........... 46.00 
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“SLAYSMAN DUPLEX 


THE CANNING TRADE 


SLAYSMAN & COMPANY 


801 E. Pratt St., 


May 5, 1924. 


Trims the sheet absolutely true, 
and drops it onto the feed bed 
of the Slitter where it is cut into 
the desired sizes——2’s 3’s 


THE TWO OPERATIONS 
—TRIMMING and SLIT- 
TING—IN ONE. 


Speed 60 to 90 sheets per min- 
ute, depending upon the operat- 
or. Saveslabor, handling, time, 
and floor space. 


Built on rigid base to stand strain. 
Guaranteed. 


BALTIMORE, MD. | 


The Kiefer Catsup Filler 


The new Kiefer Catsup Filler, having conclusively proven 
its worth last season, presents advantages which no catsup 


bottler can afford to overlook. 


It fills without slop or waste and 
will not deposit catsup in broken 
bottles. 

There is no perceptible loss in 
temperature when filling. 

Metal contact is reduced to a mini- 
mum. 

Nothing to take apart when clean- 
ing at the end of the day’s run. 


We are willing to prove these 
things to you your. plant. 
Many manufacturers have already 
placed their order for this season. 


(jet your order in before it Is too late. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio. 


A 7 
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“Allied |ndustries 


ESTABLISHED 1878 


The Markets 


BALTIMORE, MAY 5, 1924 


WEEKLY REVIEW 


Pessimism Follows Chicago Meeting—The Canned Foods Situa- 
tion Still Strong—Necessity of Packing Quality— 
Tomatoes Show Slight Advance— 

Corn Strong—Fruits 
Im proving. 


FTERMATH—The effect of that big meeting in chicago 
A last week cannot be said to be helpful to the market, so 

far as ‘feelings’ are concerned. Most men came from it 
thinking hard and not nearly so bright and cheerful as when they 
first went to it. Secretary Roy Irons in writing the mem- 
bers of the Ohio Canners Association, after the meeting, said: 
“Were you at the Western Canners Association meeting at 
Chicago last week? If so you were able to detect the trend of 
the times which would not warrant a man going out, cutting the 
crown out of his hat hallowing joyously to the four winds,” 
everything is lovely and the goose hangs high.” 

And Secretary Irons went on to urge his members to pack 
quality only as the consumers, and the buyers are keen for 
quality and will not let pass only such goods. And this is good 
advice. But whether or not the pessimism is warranted remains 
to be seen. Certainly the situation of canned foods has not 
changed, except for the better. because peop'e have kept right 
on eating canned foods, and the stocks of spot goods are smaller 
today than they were yesterday. The spot canned foods market 
never was in as good a position as it is today. And a new 
season never opened with more favorable out!ook than that of 
1924, because of the well cleaned up condition of all spot stocks. 
If the market were groaning under a heavy overload of spots, 
with the new canning season coming on, one might look for 
pessimism. But that is not the condition. It is true the prep- 
arations for the coming packing season are on a greatly en- 
larged scale; that is the canners intend to plant and to can 
a larger pack than last year. And the market will need it; will 
need all the goods that they can get up. May be they can 
break the market by the packs of 1924 but we seriously doubt 
it. And we know they won’t do it if the goods are of a quality 
kind. That is the one black spot on the horizon, as we look 
at it; will the canners put up a grade of gcods which wil! en- 
tice the buyers and consumers? Answer that question in the 
affirmative and we will tell you where to go with your pessimism, 
and where you belong. But pack them sloppy and in large 
amounts, don’t be careful with what you pack; just pack it on 
the belief that “anything” will sell. and—-May the Lord ha-> 
merey upon you. This country will never again eat its way 
out of a pile of trashy canned foods, and if you help produce 
such you ought to be horse-whipped. 


_ TOMATOES—Everybody is wondering what’s the matter 
with the tomato sellers. They have the market in their own 
hands, and they are not taking advantage of their opportunity. 
But this week they seem to have perked up a bit, and No 2s 
have reached the $1.00 mark again. No. 3s are trying to reach 
$1.50, but not yet, and No. 10s are on the move above $4.50. 
Even futures seem to show a little more strength, but the pre- 
diction that the buyers would be very light purchasers of futures 
from now on, together with the fact that there are still some 
canners who want future business, leaves this branch of the 
game in poor condition. Indiana has been well sold up on 
futures tomatoes for sometime, and California is advancing 
its tomato prices, but in spite of these supposedly known con- 
ditions, there are reports now that Indiana is easing off on 
future prices. The reports are undoubtedly market-jugglery, or 
one benighted canner’s action magnified into a State action. 
Certainly the Tri-State canners and other tomato canners of 
this section cannot reduce their future prices any unless they 
mean to give their factories to the buyers as well as the goods. 
No one can see now how the tomato canners are going to come 
out even at present future prices. 


CORN—Spoi corn is cleaning up as predicted, and promises 
to be all gone before new goods can be produced. That is good 
work, and still better, if possible, is the determination of the 
corn canners to pack quality corn this year. The corn canners 
are awake to their job and we do not believe there is a self- 
respecting corn canner anywhere who has not set his standard 
high for 1924. and means to reach it. and stay with it. The 
corn cannerg have learned that the people will not eat poor corn, 
and that thev won’t waste money anv more to throw the corn 
in the garbage can. It is make or break this year and the corn 
canners intend to make and not to break. The market for both 
snot and future corn is firm and advancing. Futures have 
heen sold to a good volume, and many canners have withdrawn 
from the market, but the demand has not been filled as yet. 
Maine reports its canners practicall: sold up and demand still 
coming stronog. The same relative condition exists in most 
sections on corn. 


SPINACH—Some very nice spinach has een coming in mar- 
ket for the past week or more and the canners are at work 
on it. The crop is late and it is not expected to be large, but 
the weather is now favorable for it, although more sunshine 
and warmth would help matters. The fresh markets are hungry 
for this spinach and the shippers are making life miserable 
for the canners, and running prices up on them. No. 2s are 
quoted at $1, No. 2%s at $1.40, No. 3s at $1.45 and No. 10s at 
£4.25 for May deliverv. California had intended making a good 
pack of spinach this season,, but its crop was not up to ex- 
pectations, and the output may not equal their plans. 


SMALL FRUITS—The season is rapidly drawing near 
when strawberries and other small fruits will be on the tables. 
They are now coming from the fields in increasing quantities, 
and this interferes with the sales of canned fruits. The people 
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like the first fruits of the year and will pay high prices for the 
fresh article. There has been a better demand for fruits of all 
kinds in both spots and futures, and the outlook is for further 
improvement. California will pack upon the same basis as last 
year; that is, for such orders as are in hand, with little or no 
surplus, and the rest of the countr~ will probably follow suit. 


NEW YORK MARKET 


Market Strong—Generous Tomato Canners Cutting Future Prices 
—tThe Foolishness and Injustice of It — Indiana Tomatoes 
Being Priced Down by Their Action—California Ad- 
vances Tomato Futures—Hard to Find Any Peas 
for Private Label — Some Sardines Have 
Been Canned—Standard Corn Is in 
Steady Demand—Good Busi- 
ness in Stringless— 

News Notes. 

New York, April 30, 1924. 


By “New York Stater,” 
Special Correspondent “The Canning Trade. 


trong—With one or two exceptions, the canned 

IM “foods market has maintained its firm position during the 

past week, and demand has shown no signs of letting 

up. Many spot items are entirely out, and it is no longer a 

question of price with distributors, but rather one of physical in- 
ability to secure the stocks wanted. 

Future Tomatoes—A few of the Maryland or Delaware 
tomato canners, actuated possibly by philanthropy, but more 
probably by their complete lack of knowledge of, or disregard 
for, costs are reported cutting the market on new pack to- 
matoes. Prices of 85 cents for 2s and $1.25 for 3s have been 
heard of. Possibly, this price is confined to one or two canners, 
but it is common knowledge that while news of an advancing 
market finds its way but slowly to the buyers’ ears, the mere 
rumor of a decline spreads like wildfire. If statistics of reliable 
canners are to be credited, and there is no reason to suppose 
otherwise, the prices quoted above are at or below, production 
cost. Even though a canner is willing and able to operate 
without a profit or even at a loss himself, thet does not ap- 
pear to justify him in forcing his many contemporaries to do 
likewise. In the face of a strong market for almost every item 
in canned foods, it appears extremelv poor business, to say the 
least, for any canner to cut the market below the moderate open- 
ing basis which has been made on tomatoes. 

Indiana Future Tomatoes—The low prices named by Eastern 
tomato canners have affected the Indiana market, and some of- 
ferings have been noted at 95 cents for 2s and $1.35 for standard 
3s. These prices are 5 cents per dozen below the original open- 
ing basis, at which considerable business was booked. 

California Tomatoes—Some of the California canners have 
advanced the market on new pack 2%s, future <Ripment, to 
$1.12% per dozen this representing an advance of 2% cents per 
dozen. 

These prices apply on the packs of the smaller canners. The 
larger packers, with established brands, are quoting higher. 
The $1.12% price applies to standards in puree. 

Pineapple—According to the trade here, there is “a good 
movement” in Hawaiian pineapple, but there is no denying the 
fact that there is still plenty to go around, in marked contrast to 
to the position of the market at the corresponding period last 
year and the year before. It is believed that production and 
consumption of canned pineapple have now become about evenly 
balanced. 


California Fruits—The California Packing Corporation has 
announced a new price basis governing its unsold holdings of 
1923 pack fruits. The list shows slight advances over the 
prices made about three weeks or a month ago. The significant 
feature of the new list is the announcement by the Corpora- 
tion that the new prices are guaranteed against formal opening 
prices for 1924 pack. The Corporation suggests to jobbers the 
advisability of their anticipating summer requirements at pres- 
ent prices. Under the guarantee clause, buyers are protected 
fully against any possible depreciation in the value of their pur- 
chase by the naming of lower prices for the 1924 opening. In 
addition, if the 1924 opening prices are higher than the spot 
prices now quoted, buyers who “come in” now will have a profit 
on their goods. - The Corporation will make shipment on orders 
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entered now as late as June 15, 1924. There has been quite a 
little interest shown in the new prices, as it is believed that the 
formal opening for 1924 will show still further advances on some 


items. 

Peas—Active inquiry for the general line is reported, with 
an acute shortage of standard grades reported in some quar- 
ters. Private label jobbers are having a hard time of it in 
keeping their line full, and some of them are advising the trade 
that they will have to await the first shipments of 1924 pack to 
replenish stocks on some grades. As might be expected, under 
these conditions, the market is extremely firm. Futures are 
strong and in demand, with very little offering from the packers 
of the wanted brands. 

Salmon—Movement continues slack. The retail trade bought 
in fair volume for Lenten season, and it is expected that stocks 
remaining over will take care of the demand for a little while 
yet. A spell of early hot weather, many believe, would see a real 
spurt in salmon, with a cleaning up of the weak holdings which 
have been affecting the market here. 

New Sardines—There has been a little sardine packing by 
the Maine canners, but the pack is not yet large enough to be 
much of a factor in the market. The market on new pack is 
nominally quoted at $4.75 for keyless quarter oils, $5.25 for 
three-quarters in mustard, and $5.50 for mustards in cartons. 
The carry-over of 1923 pack is virtually cleaned out. The pack- 
ing season in California has come to a close, the market being in 
a very healthy condition. Active buying by both the domestic 
and export trades has cleaned up holdings. 


Corn—There is a steady inquiry for standard corn, and the 
market is showing a firm tone, both on spot and in primary mar- 
kets. Chain stores are featuring standard corn in their ad- 
vertising, and report a good movement. Fancy corn is in very 
short supply, and new brands are making their appearance in 
the market as jobbers find their regular sources of supply un- 
able to take care of their requirements. For instance, one 
leading chain store which has always used Maine and Michi- 
gan corn for their line of fancy, now has only Illinois to offer. 
Maine and Minnesota fancy corn for private labels is about 
through, the jobbers are being forced to pick up resale lots for 
their own brands, at full market prices. 


String Beans—There has been a very good future business 
on New York and Michigan pack string beans, stringless beans, 
etc., and many of the better known canners are practically sold 
up on their well known brands. 

Notes of the Trade—Harry P. Strasbaugh, well-known Mary- 
land canner, was in the market this week. . 

Two ex-presidents of the National Canners’ Association were 
here during the week, “Judge” James Moore, of Rochester, and 
“Jimmy” Anderson, of Utah. 


CHICAGO MARKET 


Want Spots, but Not Interested in Futures—Pushing Salmon— 
Fresh Strawberries Plentiful—Jobbers Are Worried Over 
Suits in California and the Consent Decree Mat- 
ter—Complain That Canners Do Not Pay 
Their Brokerage Promptly. 

Chicago, May 2, 1924. 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


UYING S o0ts—The canned foods market has reacted a little 
B this week, as to general interest and the brokers report 
it somewhat dull. The wholesale grocers are not disposed 
to buy futures in any line, but are interested in all spot offerings 
for prompt shipment, in almost every article in canned foods. 
here seems to be some pressure to sell high grade salmon 
and I have heard of offers being accepted, below the prevailing 
coast price, for shipment in carload lots to Chicago. The re- 
cession only amounted to five cents per dozen, but indicates an 
anxiety to sell on the part of some coast holders. 

The reports from the Ozark District of Southern Missouri 
and Northern Arkansas are to the effect that the outlook for a 
heavy crop of apples, peaches, pears and berries is good. The 
blossoms are about all fallen and the small fruit has appeared 
on the peach trees and gives promise of an abundant yield. 

Fresh strawberries are in the Chicago market abundantly 
and are being retailed by grocers at 17¢ a box, and green string 
beans, and cauliflower from Florida are here abundantly, and 
are being sold at low prices. It seems to me that this southern 
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fruit and vegetable matter is one that the canners will have to 
seriously consider, but what can they do about it? 

I am reminded of Mark Twain’s comment about the weath- 
er. He said that everyone was always talking about the weath- 
er, but no one ever seemed to do anything about it. I reckon 
the canners will have to pack canned foods so fine in quality 
that people will prefer them to the fresh fruits and vegetables; 
and they can do it. . 

The echoes from the big convention of the Western Can- 
ners Association are still reverberating in Chicago. The inter- 
est in the meeting was justified by the value of the papers pre- 
sented and the high order of the addresses made. 

The wholesale grocers are considerably disturbed by the 
reopening of the meat packers Consent Decree at Washington 
in the Supreme Court of the District of Columbia, and the open 
appearance in the matter by Armour & Co. and Swift & Co., 
and are determined to fight the matter to a finish. y 

They are also somewhat disturbed by the filing of a suit at 
Los Angeles, California, in the Federal Court against the Cali- 
fornia Wholesale Grocers Association, the National Wholesale 
Grocers Association, and a number of Wholesale grocers of Cali- 
fornia. The complaint by the government is that the defendants 
have acted in restraint of trade and in violation of the Sherman 
Law of 1890, the chief detail being that they thereby prevented 
some chain stores from buying from the manufacturers direct 
through a conspiracy of action or influence. The wholesale 
grocers say that they will try the case in the courts and not in 
the press, and that they are confident of acquittal. . 

There are several changes in the brokerage business in Chi- 
cago, and several others are rumored to occur and when definite 
information can be had such changes will be mentioned. ‘ 

I participated in a conversation with a group of brokers this 
week, and they were bitterly complaining that the canners, or 
many of them, were very neglectful and inconsiderate about 
paying them their brokerage earned. They stated that their 
brokerage should be remitted to them as soon as the canner 
received payment for the goodsfi asit really was not the canners 
right or privilege to withold the brokerage for six months or 
more as was sometimes the case. 

One broker said that the sales now days were so small and 
had to be made such hard work, and brokers frequently needed 
money so, that canners should refrain from such treatment. 
The broker referred to said htat he now had about three thousand 
dollars ni brokerages earned and collected by canners of the 
buyers on his books and that all his dunning and begging for the 
money seemed to meet with no response, and that he did not 
understand the treatment as he was confident that the canners 
were comfortable financially, and could pay if they chose to do 
so. He said that he would have to quit making sales for canners 
who were so inconsiderate in, witholding payment of earned 
brokerages, and confine his sales to those who paid promptly. 
That is a serious matter, and should be corrected. 


ST. LOUIS MARKET 


Canned Foods Are Dull—Early Spring Buying Has All Ceased— 
Fresh Products Have Been Cheap and Plentiful — Only 
Routine Demand for Corn—Ignoring the Tomato 
Futures—Moderate Priced Peas Wanted 
—Bumper Crops of Fruits Seen. 


St. Louis, Mo., May 1, 1924. 
By “Missourian,” 
Special Correspondent “The Canning Trade.” 


ARKET Dull—There has been dullness prevailing in canned 
foods in this market the past week. Most lines were 
neglected, although there has been the usual hand-to- 
mouth trading going on. Up to recently there had been a fair 
spring volume of business, but recently trading has fallen off 
to such an extent that it hardly equals the normal requirements. 
All varieties of canned foods are included in the general lull of 
business. 
Narly all buyers, both large and small, are going on even 
a more conservative basis than they did, and continue their hand- 
to-mouth basis on all packs, no matter what the position of the 
market or the outlook may be. Supplies of many leading staples 
are very light as cleanups. Future trading is dull because deal- 
ers are not in sympathy with packers as their ideas of sellers 
who want more for their 1924 lines than they did for the old pack. 
One of the reasons probably why the canned foods move- 
ment has been disappointing lately and at the present time, be- 
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sides the financial and industrial situation, which have compelled 
dealers to follow an extreme policy of conservatism, has been 
the fact that fresh produce has been plentiful and at prices rea- 
sonably cheap, and buyers prefer the fresh products to canned 
foods. They can get the canned foods when the fresh products 
are not available. 

Corn—Standard corn is steady and quiet, and there is no 
spot surplus. The demand is only routine. There is a great 
scarcity continuing in strictly fancy, and this cdndition will exist 
until the new pack comes in. The future market is slow. 

Tomatoes—The usual quietness in the market prevails. Spot 
Southern and California packs are quiet, as most distributors 
have enough of their own goods to keep them going, and the 
consuming demand is not large. Futures are practically ignored 
because buyers have the idea that to book a large volume of 
business, canners might be prevailed upon to make a large pack. 
The market has been very peculiar recently in respect to the 
Southern pack. Threes have been neglected, and ones and twos 
have taken its place. Threes are not a popular retail seller. 
Gallons are not active just now, but canners have been carrying 
them for the spring market. 

Peas—One of the strongest items on the market is peas, 
because of the shortage of the cheaper grades. Retailers are 
calling for the popular priced lines on which it is impossible to 
replace. The grocers do not like to take other grades and higher 
prices in their place, but they are being obliged to do so. This 
is throwing the demand to packs that have not sold freely. Can- 
ners cannot offer any other kind than these. Southern pea pack- 
ers are worried about the backward season, which is several 
weeks backward compared with last year. They would have 
liked pea packing to have been early, so they could take ad- 
vantage of the early market, when old goods were nearly out 
of the market. Very little future business is being done, as the 
average canner is sold up on his anticipated pack. 

Fruits—Spot California fruits are continuing to get higher 
on the coast, with peaches and apricots in-the lead. Cling peaches 
in all grades are going higher and higher, and offerings are less 
than they have been. There will be a close cleanup on every item, 
according to information received here, and jobbers’ stocks are 
light. Unsettled conditions prevail on futures because canners 
cannot estimate just what pack there will be or its cost, so they 
hesitate to state opening prices. What quotations have been 
made have, in many instances, been withdrawn. 

Prices on both vegetables and fruits are practically the same 
as quoted last week. 

The R. T. Bridwell Canning Co., of Republic, Mo., has begun 
work on a new canning factory, which will have a sufficient 
capacity to handle 450 acres of tomatoes and other fruits and 
vegetables. A large well has been drilled to insure water supply. 
The structure will be strictly modern and will be built after the 
latest improved plans. The old factory is to be razed. In addi- 
tion to the main building, a large warehouse also will be erected. 

Big Fruit Prospects—According to information received from 
West Plains, Mo., the fruit growers of the famous “Fruit Belt” 
of Southern Missouri, are jubilant over the prospects of a bumper 
yield this summer. It is believed the danger of killing frosts 
has passed. The orchards in that section are all in splendid con- 
dition, and since the trees have had a rest, as a result of the 
killing frosts late last year, the size and quality of the fruit this 
year should be exceptional. Spraying of the orchards has begun, 


and every possible effort made to make the best of the auspicious 
forecast. 


A part of the crop in the Pomona and Olden districts was 
damaged by the severe weather during the latter part of the 
winter, and the crop will be a little short there. The damage, 
however, was over a short area, and in the famous Koskonong- 
Brandsville district, southwest of West Plains, the trees have 
began to shed their blossoms and are loaded with tiny peaches. 
Apples, pears and all of the small fruits and berries in this sec- 
tion are also in good condition. 


Officials of the Merchants Dispatch and the Frisco Railroad 
have just made a tour of the fruit belt of the Arkansas and 
Missouri Ozarks to acquaint themselves with the fruit prospects 
and to make an estimate as to the number of fruit cars that will 
be needed during the growing season. From Republic, Mo., the 
experts went to Billings, Aurora, Marionville, Monett and 
Saroxie. The Frisco recently singed a contract with the Mer- 
chants Dispatch, whereby the railroad will receive a large num- 
ber of refrigerator cars for use in transporting fruit products of 
that region. The Ozark section is fast becoming one of the im- 
portant fruit centers of the country, and better and quicker trans- 
portation must be afforded by the railroads than in former sea- 
sons. The strawberry acreage has been greatly increased, and 
the grape production is becoming an important part of the fruit 
industry in Missouri and Arkansas. 
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CALIFORNIA MARKET 


The Epidemic Affects All Lines of Business—Embargoes Make 
Serious Trouble—Shipments Are Made on Certificates— 
Asparagus Canning in Full Swing—Spot Fruits 
Have Walked Down to Low Stage—Light 
Salmon Pack Predicted—Notes. 

San Francisco, Cal., May 1, 1924. 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


XCITEMENT—The all-absorbing topic of discussion in Cal- 
ifornia business circles is the hoof-and-mouth epidemic 
among cattle and its effect on industry in general. At 

first a source of loss only to cattle owners and others connected 
with the meat and dairy industries.it has become a serious menace 
to the prosperity of the entire State and every agency of the 
Federal, State and County Government is being directed toward 
stamping it out. The losses to cattle growers have become 
almost infinitesimal, compared with those incurred in some other 
lines as a result of the embargoes placed on products of the soil 
and the restrictions placed on travel. Authorities are almost 
a unit in declaring that some of the measures adopted by outside 
communities to prevent the entry of the disease are absurd, ana 
declare further that much heavier damages are being brought 
about by hysteria than by the disease itself. An urgent appeal 
has been sent to President Coolidge to have him use his power 
in bringing about a modification of embargoes on California 
products and to centralize contro] of the situation in California. 
Dr. U. G. Hauck, personal representative of Secretary of Agri- 
culture Wallace, is representing the Federal Government in the 
fight on the disease, and will be in charge from now on. He 
had had previous experience in work of this kind and anticipates 
an early curbing of the epidemic. For the benefit of California 
shippers, certificates will be issued by the Federal Government 
for products moving in interstate commerce, and no products may 
move without such certificates. This measure has been adopted 
as a means of assuring neighboring States of the non-infection 
of fruits and vegetables which would ‘move through their terri- 
tory. No assurance has been received that States having em- 
bargoes against California shipments will respect the certificates, 
but it is hoped they will do so. 

The most serious outbreaks of the hoof-and-mouth disease 
are now in Los Angeles county, which is a heavy shipper of fresh 
vegetables. These shipments are being interfered with, and 
losses in some lines are heavy. The melon crop in the Imperial 
Valley will soon be ready to move, and should restrictions be 
placed on this, many growers and shippers would be ruined. Not 
content with prohibiting the shipments of fresh fruits and vege- 
tables within their borders, some States have even held up ship- 
ments of canned foods, fearing that these might come from some 
warehouse in the infected area. Those acquainted with the dis- 
ease declare that such precautions are absolutely unnecessary, 
and that in the six previous outbreaks of hoof-and-mouth disease 
in the United States not once has infection been traced to a prod- 
uct of the soil. European products are shipped freely over the 
entire United States, even from districts where the disease is 
prevalent, but no case has ever been discovered where these prod- 
ucts introduced the disease into the United States. The embargo 
on fresh fruits is branded as a colossal mistake, and the embargo 
on canned foods nothing less than an absurdity. 

Asparagus—The packing of asparagus is in full swing in 
the delta district, but the fields are badly in need of rain and the 
season may be a short one, unless there is added moisture shortly. 
A falling off in shipments of fresh “grass” has been noted of 
late, and canners are getting more than their usual share of the 
crop. The California Packing Corporation, which recently put 
out its definite price list, quoting some lines higher than in the 
tentative list issued early in the season, has since put out an- 
other. No price changes are noted, but there have been with- 
drawals in a number of lines, particularly in No. 2% large, No. 1 
large tips, and. in tips packed in picnic tins. 

Fruits—In general, the wholesale trade is buying spot fruits 
only as needed, but business is of fair volume, and stocks are 
getting down to low compass, even on cling peaches, of which 
there has been a surplus. Prices have been advanced several 


times during the past two months in sympathy with the close 
cleanup, the prospects of higher packing costs and the outlook 
for light crops. 


Apricots, pears and cherries occupy a strong 
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position in the market at present. Hawaiian pineapple has 
staged a real coméback, and is being purchased more freely by 
the retail trade than in some time. 

- Sardines—California saidines are in comparatively ligh. 
supply, and the demand is coming from a broader fie.d than 19 
many months, with many calls for export. Chinook salmon is 
moving in a small way, with purchases confined to immediate 
requirements, but there is a good call for pink salmon, and even 
for chums. 

Salmon—A light saimon pack in Alas'’tan waters is fore- 
casted as a result of the deadlock be:ween union fishermen of the 
Pacific Coast and leading packing firms, including the Alaska 
Packers Association, of San Francisco. Several vessels of the 
fleet of the latter concern have sailed for the fishing grounds 
with full crews, but it is likely that the full fleet will not leave 
port. Canners are offering fishermen 7 cents a fish, and cla-m 
that they cannot pay 7!'2 cents, the rate paid last year. They 
claim that last season many fishermen made from $1,000 to 
$1,800 on the cruise of four months. Fishermen want 9 cents a 
fish in the Nushagak district and 8's cents for those caught in 
the Behring Sea. 

The Columbia Salmon Co., of Seattle, Wash., has filed a vol- 
untary petition in bankruptcy, with liabilities of $677,000 and 
assets of about $76,000. This concern has conducted fishing and 
canning enterprises in Alaskan waters. 

Coast Notes—Gross sales of Hunt Bros. Packing Co., San 
Francisco, Cal., amounted to $4,355,971 during 1923, with profits 
from sales of $364,339, according to the annual report of the 
cempany recently made public. The ratio of current assets to 
current liabilities is slightly more than three to one. 

The plant of the Manteca Canning Co., Manteca, Cal., ha; 
been closed, following a short run on spinach. It will be reopened 
when other products are available. 

The offices of the Winters Canning Co. have been removed 
from the St. Clair Building to 110 Market street, San Francisco, 
Cal. 

The Canners League of California recently too's the matter 
of summer school vacations up with San Francisco and State 
authorities, with the result that the local schools will be reopenea 
for the fall term three weeks later than usual. This wiil permit 
San Francisco residents who work in the fruit industry during 
the summer and who find it necessary to return to the city in 
time to put their children in school to work later than heretofore. 

Killing frosts visited the Pacific Northwest on April 24, 
causing heavy losses in the Willamette Valley, Central Oregon, 
Eastern Washington and Idaho. 

L. I. Herrington has been made general manager of the 
Edward W. Brown Co., extensive handlers of canned foods, San 
Francisco, Cal. Mr. Herrington has been with the company for 
seven years, and previous to this was with the California Pack- 
ing Corporation and with the Pratt-Lowe Preserving Co 

A. M. Lester, of the California Packing Corporation, San 
Francisco, Cal., plans to visit leading Eastern business centers 
shortly, and upon his return will make a trip to Alaska to inspec: 
some of the canneries of the Alaska Packers Association. 


SEATTLE MARKET 


Trading Quiet — The Mud-slinging Reaches Salmon Canners— 
Consent Decree Interests These Canners—S. A. P. 
Business Good—Fair Bookings 
of Future Fruits. 

Seattle, April 30, 1924. 
By ‘“Nomlas” 
Special Correspondent ‘‘The Canning Trade”’ 


HE Market—Spot trading has continued quiet along routine 
lines during the past week, and no quotable change in the 
price basis has been reported. Jobbers are coming inte 

the market rather slowly for their spring requirements. Hold- 
ers, however, are making no efforts to force the situation, and 
are confident of their ability to market the remainder of their 
stocks at full prices. 

Politics—The local trade is showing some interest in a series 
of stories from Washington, in which the charge is made that 
the present administration is favoring four of the larger Alaska 
packers, and has attempted to “turn over the vast salmon inter- 
ests of Alaska” to these few packers, to the detriment of the 
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consumers of the country and other commercial canners. This 
campaign is apparently an offshoot of the mud-slinging which 
has become so important a feature of Washington official life, 
and is not taken seriously as yet. The various restrictive mea- 
sures put before Congress, however, in which commercial fishing 
in Alaska waters is greatly curtailed, are causing concern in the 
industry, and have been vigorously opposed. 

More Salmon QOutlet—The salmon canning and distributing 
trade have been greatly interested in the recent developments as 
affecting the status of the packers’ consent decree. The report 
that there is a possibility of the big Chicago meat packers again 
becoming distributors of canned foods has created considerable 
comment among salmon canners. The Chicago packers, when 
operating as wholesale grocery distributors, were heavy pur- 
chasers and furnished a good outlet for large blocks of salmon. 

Futures—Market interest is centering in the future salmor 
situation. S. a. p. business has been rather good thus far. Pack- 
ers are talking $1.25 for new pack chums and $1.30 for pinks, 
but it is not believed that the jobbers of the country will come 
in at these figures, in view of the fact that these prices show 
advance of 5 cents per dozen over the prevailing spot quota- 
tions. 

Canned Fruits—Interest in the spot canned fruit situation 
was rather a negligible factor in last week’s market. Canners 
are practically cleaned up, and are exceedingly firm in their 
prices on the smail stocks still on hand. Future Northwestern 
fruits, however, are attracting increased interest, and fair book- 
ings have been made thus far. NOMLAS. 


MAINE MARKET 


Spring Late and Season Backward—Future Corn Sold Up, but 
Demand Not Satisfied—String Beans in Same Fix— 
Sardine Factories Open, but No Fish— 

Lobster Prices Too Low. 

Portland, Maine, May 2, 1924. 
By ‘‘Maine,” 
Special Correspondent “The Canning Trade.” 


EASON Late—General trade conditions remain very quiet. 
This is nothing new, as the entire year so far has been 
dull and the opening of the spring season has not brought 

the usual activity; this may be because the spring has opened yet 
only by the calendar, the weather continuing cold, with an entire 
absence as yet of the usual bright sunny days which go so far 
to encourage all conditions. This is having a decided effect also 
on the canning interests, as the ground is very late and even 
now is too wet for “working” preparatory to planting. 

Future Corn is now so closely sold up to the estimated yield 
on present acreage that there are no offerings of any amount 
in the market. The usual demand is by no means filled and 
there is an‘effort to increase the acreage if possible, but owning 
to the late season, combined with very difficult farm-labor con- 
ditions, this seems almost impossible. Crosby corn is strong, 
rather gaining favor again over the Golden Bantam, which 
has had such a sudden rise in popularity. Crosby at $1.45 and 
Bantam at $1.70 are still the current quotations. 

Stringless Beans have also sold right up to the present acre- 
age, and still there is a demand. And there is much less 
hope of increasing the volume on beans, owning to the fact that 
they are necessarily planted even earlier than corn and there 
is consequently less time to secure acerage, prepare the ground 
and get the crop started. No. 10 beans at $6.00 and No. 2s at 
$1.35 have been the quotations ever since new goods were put 
on the market in February. 

Sardines have been offered to the trade at $4.35, which is 
rather lower than was anticipated and indeed too low to make 
any canner rejoice. However, this is the price, and goods are 
already being contracted for. While the season is open the fac- 
tories are not, owing to the lack of fish; as usual it will prob- 
ably be well into June before enough stock is received to occupy 
the factories to capacity. Such new goods are now being pro- 
duced, by only three or four of the many factories in Maine, 
are going into quick consumption. 

Lobster prices were announced by some of the canners a 
fortnight ago, but not all were willing to do business on the 
basis quoted. Burnham & Morrill Co. have now'made their an- 
nouncement of prices for the 1924 stock, on a basis of $4.60 for 
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halves as against the earlier figures of $4.00. Their other quo- 
tations are: No. 1s $8.60 and quarters, $2.50. Their advance in 
prices rather indicates that the season is not opening up as well 
as was anticipated, and that the market will be rather lacking 
in lobster bargains this year. 


What The Brokers Say. 


Aberdeen, Md., April 30, 1924. 

Tomatoes—The increased demand for spot No. 2 tomatoes 
has forced the price up to $1.00 per dozen on this size under 
packer’s label, with some holders asking $1.10. As a matter of 
fact, there are only a few lots available at $1.00 per dozen. The 
other sizes have been temporarily neglected and it is possible to 
buy 1s at 60c, 3s at $1.35 and 10s at $4.50 per dozen, in carload 
lots only. Unlabelled tomatoes are not obtainable under $1.05 
for 2s and $1.40 for 3s. 

The market on future tomatoes is unchanged. We can fill 
orders according to brands for shipment when ~acked at 55e¢ to 
57 ee for 1s, 85¢ to 90c for 2s, $1.25 to $1.30 for 3s, and $3.90 
to $4.00 for 10s, f. 0. b. respective shipping points. 

Corn—The corn market is unchanged. We are booking or- 
ders for future corn at $1.15 for standard shoepeg, $1.25 for 
extra standard shoepeg, $1.35 for faney shoepeg, and 90¢ to 95¢ 
for crushed sugar corn, all f. 0. b. factory. 

Sweet Potatoes—The market on spot sweet potatoes seems 
to be cleaned up. We can offer new pack sweet potatoes for 
shipment, when packed, at $1.20 for 214s, $1.25 for 3s, and $4.00 
for 10s, f. 0. b. factory. 


C. W. BAKER AND SONS. 


ST. LOUIS CANNED FOODS WEEK PRIZES 


The St. Louis Wholesale Grocers Association offered a series 
of prizes for the best slogan during Canned Foods Week. Here 
are the winners, and the three champion slogans. 

The winners of the Canned Foods Prize Slogan Contest 
have been selected by the judges. 

We, the undersigned’ judges of the Canned Foods Prize 
Slogan Contest, have examined all of the slogans submitted in 
the contest for prizes for the fifty-three best slogans and 
the following is our selection: 

First Prize—$100.00 in gold—Mr. O. J. Goldschmidt, 2523 
Fall Avenue, St. Louis. 

“Among the best foods in the land 
Youw'll find that most of it is cunned.” 

Second Prize—$25.00 in gold—Joe Ravenstein, 

Sprigg Street, Cape Girardeau, Mo. 
“From the garden to the table 
No deception on the label.” 
Third Prize—$10.00 in gold—W. Lindsley, 2832 Lafayette 
Avenue, St. Louis, Mo. . 
“The garden’s selection 
Packed in tin 
With all the goodness 
Sealed right in.” 
_ There were 50 other prizes, mama dolls and roller skates 
being awarded to each winner. 
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BERLIN NOW REPRESENTS MORRAL. 


; HE Berlin Canning Machinery Works sales de- 
partment has taken over the agency for the Mor- 
ral Huskers west of the Allegany Mountains. 

This is purely a sales agreement, as the Morral 

Husker will still be built by the same organization, and 

it will work to the mutual advantage of both compa- 

nies, as it will give the Berlin Canning Machinery 

Works a complete line of corn canning machinery to 

add to their other complete lines of milk canning ma- 

chinery, pea canning machinery and tomato canning 
machinery. 


FITS AND FITS 


“So Mrs. Bang had several fits last week?” 
“Yeo” 

“Did she call a doctor?” 

“No—a dressmaker.”—Sun Dodger. 


: 
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What Canned Foods Distributors are Doing 


Trade Greatly Interested in Proposed Cooperative Advertising Campaign for Canned 
Foods—Two Big Conventions Holding Spotlight at Present—Decision 
Consent Decree Hearing Goes over—Notes of the Trade. 


interests identified with the packing and distribu- 

a "of canned foods will shortly be united in a compre- 

hensive organization looking towards the placing of the story 
of canned foods before the public in its proper light. ‘ 

A preliminarv meeting attended bv several, prominent 
wholesale grocers and canners was held in Chicago last week, 
and this was followed by a meeting in New York this week. In- 
asmuch as the plans Lave not yet been fully worked out, lead- 
ers in the movement do not a it advisable to place the 

before the trade at this time. ; 
i vee prominent members of both the canning and whole- 
sale grocery industries, aided by representative brokers and can 
manufacturers, are at present considering detailed ideas for the 
proposed publicity campaign, and it is expected that full details 
will be available some time within the next fortnight. ; 

It is hoped that the plan will have progressed sufficiently 
to be placed before the American Wholesale Grocers Association 
at its meeting in Dallas, Texas, May 13 and 16, and it will 
then be outlined to the members of the National Wholesale Gro- 
cers’ Association in Chicago later on in May. 


Leaders of all branches of the industry appear thoroughly 
“sold” on the idea, and with much cf the friction which char- 
acterized the former canned foods advertising campaign elimi- 
nated, and with the experience gained in that campaign to profit 
by, it is probable that real and lasting good will come of this 
new proposed campaign if anything lixe the proper support 
is accorded it by all interests. 


The Concent Decree—Argument was concluded last week 
in the Court of Appeals of the District of Columbia on the appeal 
of the California Co-operative Canneries, in the proceeding 
brought by them, to intervene for the purpose of setting aside 
the consent decree entered against the “Big Five” Chicago meat 
packers. The argument was heard on April 22 and 23. Wm. C. 
Breed appeared for the National Wholesale Grocers’ Association, 
Edgar Watkins for the American Wholesale Grocers’ Associa- 
tion, Frank J. Hogan for the California Co-operative Canneries, 
Conrad H. Syme, for Armour & Co., Charles A. Douglas for 
Swift & Co., and Herman J. Galloway for the Government. 


The Government, as well as the National Wholesale Grocers’ 
Association and the American Wholesale Grocers’ Association, 
have been granted permission to file additional briefs, in view 
of the fact that the Swift and Armour groups of defendants have 
filed their briefs and argued in this proceeding. The grocers 
and the Government are permitted ten days in which to file their 
briefs, and the packers ten days thereafter in which to file brief 
replies. It is not expected, however, that decision in the matter 
will be received before June. 


Armour & Co. have applied for a rehearing on the denial 
by Judge Bailew of its plea for additional time in which to dis- 
pose of its unrelated lines and to relinquish control of its com- 
panies engaged in the manufacture of such products. and this 
plea is now under advisement by the Court. 


Both the wholesale grocery and the canning trade are show- 
ing the keenest interest in these proceedings, as it is generally 
felt that the meat packers desire to enter the field as wholesale 


buyers and distributors of canned foods and other grocery prod- 
ucts. 


The American Convention—Everything is in readiness for 
the annual convention of the American Wholesale Grocers’ Asso- 
ciation in Dallas May 13 and 16 and plans are being made to 
handle a large attendance. Many prominent members of the 
grocery trade are on the program, including the following: Hon. 
A. B. Williams, Michigan, chairman, author of the Williams 
resale price bill: Lynn P. Talle~ chairman of the Federal Re- 
serve Board of Dallas; Royal F. Clark, president of the National 
Canners Association; W. W. Frazier, Jr. president of the Amer- 
ican Specialty Manufacturers’ Association; Charles P. White- 
man, president of the National Food Brokers’ Association; C. W. 
Linthicum, secretary of the Arkansas Wholesale Grocers, Asso- 


Tr Advertising Plan—Wholesale grocers, canners, and all 


ciation; C. W. Dunn, general counsel of the American Specialty 
Manufacturers’ Association; Fred Mason, vice president Amer- 
ican Sugar Refining Co., J. T. Griffin, president Griffin Grocery 
Co.,, wholesale grocers of McAlester, Oklahoma; W. T. Bolton, 
vice president Boren-Stewart Co., Denton, Texas; H. G. Craft, 
president Bernet, Craft & Kauffman Milling Co., of St. Louis; 
John Coode, director of the National Association of Retail Gro- 
cers, and Edgar Watkins, general counsel of the American 
Wholesale Grocers’ Association. 


The National’s Convention—The program committee of the 
National Wholesale Grocers’ Association. in charge of the 1924 
convention to be held in Chicago, May 27-30, are completing 
elaborate arrangements presaging what is expected to be one of 
the most practical, helpful and enjoyable conventions in the 
history of the National Association. Plans are moving forward 
rapidly under the leadershin of Fred C. Letts, chairman of the 
1924 convention committee, and hisc corps of Chicago assistants. 


The 1924 program provides for a four-day convention period. 
The first two days, Tuesday and Wednesday, will be thrown 
open for informal discussions by wholesale grocers of pertinent 
problems now interesting the trade. The guests of the conven- 
tion, including all factors interested in food—manufacturer, can- 
ner, broker, retailer as well as consumers—will through these 
sessions, it is planned, be permitted to hear authoritative dis- 
cussions by practical men of the problems of feeding the nation. 
There will be two informal sessions of the convention on Tues- 
day, May 27, morning and afternoon. The morning session will 
open at 10 o’clock,, Chicago daylight saving time. There will 
also be a session on Tuesday afternoon. 

There will be just one session, morning, on Wednesday, 
when the informal discussions of Tuesday will be continued. 

The convention will be formally opened with President J. 
W. Herscher, the “Iron Man,” of Charleston, W. Va., in the 
chair, on Thursday morning. There will be no scssion in the 
afternoon. The annual banquet will be held on Thursday eve- 
ning, and the Chicago committee predict a big time. There will 
be a speaker of international fame, music, singing and a dance, 
the music for which will be furnished by an orchestra famous 
from coast to coast. 

The convention will adjourn following the most important 
of all the sessions, Friday morning-early afternoon. 

Inasmuch as President Herscher has completed three terms, 
another term. It is probable that a Westerner will get the 
presidency for the coming year, as Eastern wholesale grocers 
have held this honor for some time past. 

The Government’s Suit—There have been no further devel- 
opements in the Government’s suit against the California Whole- 
sale Grocers’ Association, the National Wholesale Grocers’ Asso- 
ciation, and numerous individual members of both organizations. 
The Government in its suit charges restraint of trade, but de- 
tails of the charges are not yet fully known. The grocers 


= aig however, are showing surprisingly little concern over 
the suit. 


Sectional Meetings—Plans have been perfected by C. W. 
Linthicum, secretary of the Arkansas Wholesale Grocers’ Asso- 
ciation, for regional meetings of wholesale grocers at Memphis 
and Fort Smith, following the close of the American’s convention 
in Dallas. These zone meetings are planned in order to bring 
about a clear understanding of some of the trade problems as 
affecting the Arkansas and adjoining trade territories. 

_ Notes of the Trade—John B. Newman, traveling representa- 
tive for the National Wholesale Grocers’ Association, is visiting 
New York this week, after having visited wholesale grocers in 
more than twenty states thus far this year. 


Samuel H. Phillips, pioneer Southern wholesale grocer, died 
at his home in Memphis early in April.Mr. Phillips was former 
president of the Shanks-Phillips Co., of Memphis, and served 


as president of the American (then Southern) Wholesale Gro- 
cers’ Associatoin in 1909. 


May 5, 1924. 


THE CANNING TRADE 


No man will ever regret the investment 
of $10.00 in a Copy of the newly 
Revised Book— 


Because it will sive him: 


The New Process Times—— 
The Safe Methods—— 
The Latest and Best 


—*“More Canning in this one volume than has 
been brought together since the time of Appert.” 


Order now so that you will have the copy in time. 


PUBLISHED AND ENDORSED BY 


THE CANNING TRADE 
BALTIMORE, MD. 
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‘CONTINENTAL MFG.CO. MACHINE CO. 
INCORPORATED 
2004 N.HOPE STREET INC. 
PHILADELPHIA, PA. 
1404-1410 
ORIGINATORS OF 
NDUSTRIAL PASTES THAMES STREET 
a BALTIMORE - MD. 
: — GEO.W. ZASTROW 
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IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2)b. cans. 
Conceded to be the best; hundreds in used. Double 
theremometer pocket riveted toeach kettle. Construct- 
edsoasto use either water, dry steam, or open bath 


process 


Continental 
PICK-UP GUMS 


are strong 
They pick up every 

label and keep it 
from twisting. 


ZASTROW 


GUARANTEED BY 


The Cooker that will handle 
three size cans successfully 
without changing any part 
of cooker. Cans roll while 
steam jets play directly on 
them thus giving the even 
cook desired as well as keep- 
ingeansclean. Thecookers 
are equipped with steam re- 
gulators which control the 
heat giving each can same 
cook. Has two manholes 
which give ready access to 
any part of interior. Prices 
within the reach of every 
canner. 


For further information, Write us or our agents. 


The Souder Manufacturing, Co., 


Bridgeton, New Jersey. 


SPRAGUE-SELLS CORP. et SPAULDING & METCALF. 
Chicago, Baltimore, Newark, N. Y. AGENTS: we Philadelphia, Pa. 
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Rogers Bros. Seed Co. 


Breeders & Growers 


Pedigreed St * ains K. E TTLES 


as made by 


PEAS---BEANS---SWEET CORN 


T E L L 5 are the standard of perfection 


Kook More Koils Cypress & Glass Lined Tanks |} 
Kern Lightening Finishers Washers & Sorting Tables 
326 W. Madison St. 
Chicago, U. S. A. Indiana Pulpers Indiana Chili Sauce Machine | 
| 130 E. Georgia St. INDIANAPOLIS, IND. 


CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 

CAMERON CAN MACHINERY: CO. 240 N. Ashland St., Chicago, U.S. A. 
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Consult our Trade Mark 
Bureau before selecting a ; 


The United Stites Printing 


and Lithograph Company 


ZA ee : XS Margaret, aged seven, is sometimes very naughty. On one of 
ou r | -hose occasions her mother, desiring to be particularly impres- 


. 


DEDUCTION. 


i.e, said: “Don’t you know that if you keep on doing naughty 
..ings vour children will be naughty too.?” 

Margaret cried triumphantly: “Oh, Mother, you gave your- 
self away.”—Lafayette Lyre. 

HIS PURPOSE. 

The Minister—Although I disapprove of fighting, I was glad 
to see that you chose to fight on the weaker side. It was noble 

you. 
Cacey, Jr.—Yeah, an’ it made the fight last longer. 
RESCUED. 

First Sailor—I had an interesting experience at seamanshiv 
tcday. I came across a man floundering around in the water 
viding on to a keg. 

Second Sailor—You effected a rescue, I suppose. 

First Sailor—Well, yes; you see, I had to hit the fellow over 
he head with an oar, but I finally got the keg on board. 

HAD HIS NUMBER. 

It was on the overland limited and the conductor was per- 
rexedly studying the slip of pasteboard that had been given him 

vy a pompous appearing passenger. 

“Where are you bound for, sir?” he asked. 

‘I am going to Los Angeles,” returned the passenger, “al- 

Sough I must say that I do not see why I should be annoyed 
> y questions, since you hold in your hand i 

“IT know it,” interrupted the railroad man, mildly, “but the 

‘icket you have just handed me calls for a solid gold watch.” 
SIMPLE—ISN’T IT? 

She—Why is it that at some times you seem so manly and 
at others so absolutely effeminate? 

He—Heredity, I suppose. 

She—Heredity ? 

He—Yes. You see, half of my ancestors were men and the 
cther half were women.—Widow. 

: POTTED. 

A shipwrecked mariner had just arrived on the cannibal isl- 
cond of Ocmpah, and was making some rather nervous inquiries. 

“Was the last missionary you had here a good man?” he 

‘Pretty good,” replied the chief, picking his teeth reflec- 
‘ively, “but the last time I saw him he was thoroughly stewed.” 

OVER THE BARNYARD FENCE. 
“How many cows are ye milkin’, Hi?” 
Asked Henry Mudge, in passing by. 

“T ain’t a milkin’ any, Hen; 
But the Missus, she’s a milkin’ ten.” 
JEALOUS. 

She—Mother saw you kiss me last night and she is very 
angry. 

The Vain Male—Why, I’m nothin to your mother and she 
*s nothing to me. In fact, I scarcely know her. : 


Lady (calling the electric light plant)—The lights in my 
house have all gone out. 

Superintendent—Yes, madam. A parrot got caught in the 
dynamo. 

Lady—Oh, how shocking. 

Superintendent—You’d have thought so if you’d heard what 
he said. 


PETTERS’ GRAMMAR. 
“Two negations make an affirmation,’ declaimed Professor 
Lryasdust. 
“Yup,” agreed a youth from the rear row who was leaving 
school any way. ‘ Like when a girl says ‘Don’t! Stop that!’ ” 
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WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
APRONS (factory), acid, waterproof. 
Wm. Gross, Sharon, Pa. 
Automatic Canmaking Machinery. 
makers’ Machinery. 


See Can- 


BASKETS (wire), scalding, picking, etc. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 


La Porte Mat & Mfg. Co.. La Porte, Ind. 
Link-Belt Co., Chicago. 


Bean Cleaners. See Cleanin 
Beans, Dried. See Pea an 
BELTING. 
Chicago 


Link-Belt Co., 
See wood. 


Berry Boxes. 
BLANCHERS, vegetable and fruit. 


Ayars Machine Co., Salem, N. J. 

ay Manfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co. Baltimore. 
Sprague-Sells Corp., Chicago. 


Blowers, pressure, See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Slaysman & Co., Baltimore. 
Bottle Capping age ag See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 
BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Edw. Ermold Co., New York City. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 
BOX (Corrugated) SEALING MACHINE 
McStay Machine Co., Los Angeles. 


BOXES, CRATES and Shooks, wood. 
Boxes, corrugated paper. See Corrugated 


aper Products. 
Boxing Machines,can. See Labeling Machines, 
can. 


& Grading Mchy. 
Bean Seed. 


BROKERS. 
Thos. J. Meehan & Co., 
J. M. Zoller Co., Baltimore, Md. 
Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 

Buckets. 

Buckets, wood. See Cannery Supplies. 
BURNERS, oil gas, gasoline, etc. 


A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 


Can Fillers. See Filling Machines. . 


CANMAKERS’ MACHINERY. 
Ams Machine Co., Max City. 
BR. W. Bliss Co. ‘Brookiyn 
Cameron Can Mehy. Co., 
John R. Mitchell Co., Baltimore. 
McDonald Machine Co., Chicago. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 


Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CAN-SEALING COMPOUNDS 
Max Ams Machine Co., New York. 
Dewey & Almy Chem. Co., Cambridge, Mass. 

CANNERY SUPPLIES. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Machy. Wks. Berlin, Wis. 
Fail. Emrich, Cincinnati, 

K. Robins & Co., Baltimore. 
Sinclair-Seott Co., Baltimore. 
Slaysman & Co., timore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 
Canning Dxperts. See Consulting Hxperts. 
Stampers. tampers and Markers. 
esters. See Canmakers’ Machinery. 

Filling Machines, bottle. See Bottlers 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., Syracuse, N. Y 
Heekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Virginia Can Co., Roanoke, Va. 

Wheeling Corrugating Co., Wheeling, W. Va 


Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
solderless. See Closing 

ac 


nes. 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyors, gravity. 
Link-Belt Co., Chicago. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Sprague Cang. Mchy. Co., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
Mchy.; for bottling, see Bottlers’ 


Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Convey- 


ors. 
Checks, employees’ time. See Stencils. 
ood, fruit, mincemeat, etc. 


Choppers, 
Chutes, Gravity Spiral. See Carriers. 


Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
& — MACHINERY, 
» bean, seed, 
Huntley Mfg. Co., ‘Silver Creek, x, 
rain Cleaner Co., ’sliver Creek, 


A. Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 


CLOSING MACHINES, open top cans. 


Ams Mestiue Co., Max, New York City. 

BE. W. Bliss Co., Brooklyn, 

Cameron Can Machy. Co., Chicago, Ill. 
Seattle-Astoria Iron Wor rks, Seattle, Wash. 
Slaysman & Co., Baltimore. 

Wheeling Corrugating Co., Wheeling, W. Va. 


Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condensed Milk Cronin Machinery. See Milk 
Condensing Mchy. 

Colors, Certified fee’ foods. 

CONVEYORS & CARRIERS, canners. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Link-Belt Co., Chicago. 

A. K. Robins & Co., Baltimore. 

COOKERS, continuous, agitating. 
Anderson-Barn esd Mfg. Co., San Jose, Cal. 
Berlin Cang. chy. Wks., Berlin, Wis. 
Souder Mfg. Co., Bridgeton, N. J. : 
Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 

Fillers. 

COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 

COPPER COILS for tanks. 

F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 

CORKING MACHINES 
Edw. Ermold Co., New York City. 

_LORN COOKER-FILLERS. 
Ayars” Machine Co., Salem, N. 
Hansen Cang. Mchy. Corp., ot Wis. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp.. Chicago. 

CORN CUTTEBS. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Grain Cleaner Co., Silver Creek, 


Morral Bros., Morral, O. 
Peerless Husker Co., Buffalo. 
Corn Mixers and Agitators. See Corn Cooker 
Fillers. 
CORRUGATED PAPER PRODUCTS. 
Basch Paper Banta 
nde auc ‘aper Co. Sandusk 0 
ountershafts ee Speed Regulating Devices 
CRANES and carrying iin, 
Link-Belt Co., Chicago. 
A. K. Robins & Co., sBaltimore. 
Sinclair-Seott Co., Baltimore. 
Zastrow Machine "Co., Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg & Sons Co., peanienany: 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mehy. 
Dating Machines. See Stampers and Markers. 
DECORATED TIN (for Cans, Caps, ete.). 
American Can Co., New York. 
Continental Can Co., N. 
Southern Can Co., Baltimore. 
Wheeling Corrugating €o., Wheeling, W. Va. 
Dies, can. See Canmakers’ Mchy. 
Double-Seaming Machines. See Closing Mchs, 
DRYERS, drying machinery. 
Edw. Renneburg & Sons gg Baltim 
Slaysman & Co., Baltimor om 
Elevators, Warehouse. 


Employees’ Time Checks. 


See Stencils. 


ENAMELED BUCKETS, PAILS, 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and B 
-lined kettles. See 


etc. 


glass 


EVAPORATING MACHINERY. 

Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 

Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
RUBBER GLOVES, fa fa 

Wm. Gross, Sharon, Pa. oe 

Phil Emrich, Cincinnati, O. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 

A. K. Robins & Co., Baltimore, Md. 

Fertilizers. 


FIBRE CONTAINERS for food (not her 
metically sealed). 

American Can Co., New York. 

Can €o., Ine., Syracuse, Chicago 
Hinde & Dauch Paper Co., ndusky, Ohin 
FIBRE PRODUCTS, boxes, boxboard, etc. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 

Fillers and Cookers. See Corn Cooker- 

Fillers. 

Filling Machines, bottles. See Bottlers’ Mchy. 
FILLING MACHINES, can. 

Ayars Machine Co., N.. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

Karl Kiefer Machine “Cincinnati, Ohio. 

A. K. Robins & Co., Baltimore. 

Sinclair-Seott Co., Baltimore. 

Souder Mfg. Co., Bridgeton, N. J. 

Sprague-Sells Corp., 

Filling Machine, syrup Syrnping Ma- 

chines. 
FINISHING MACHINES, catsup, etc. 

A. K. Robins & Co., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

FLUX 


Friction Top Cans. 

Fruit Graders. See 
Mehy., fruit. 

Fruit Parers. See Paring Machines. 

FRUIT PITTERS and seeders. 

Auntley Mfg. Co., Silver Creek, N. 

Gasoline repots nnery 

Gauges, pressure, time, ete. See Power Plant 
fquipmen t. 


8, 
Cleaning Grading 
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Dewey & Almy Chem. Co., Cambridge, Mass. 
Food Choppers. See Choppers. en 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 


Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lined. 
Glue, for sealing fibre boxes. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’d’g Mchy. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 
ing Mchy. 
Hoisting and Carrying Mches. See Cranes. 
Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, copper. 
JACKETED PANS, steam. 
F. H. Langsenkamp, Indianapolis, Ind. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See —— 
Kerosene Oil Burners. Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 

KETTLES, process. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 

KNIVES, miscellaneous. 
A. K. Robins & Co.; Baltimore. 
Phil Emrich, Cincinnati, O. 


Kraut Cutters. 
A. K. Robins & Co., Baltimore. 


LABELING MACHINES 


Edw. Ermold Co., New York City. 
F. H. Knapp Co., Yonkers, N. Y. 
Morral Bros., Morral, Ohio. 


LABEL Manufacturers. 
Hl. Gamse & Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester. N. Y. 
U. S. Prt. & Litho. Co., Cincinnati. 
LABORATORIES for analysis of goods. ete. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink. pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 
Ment Choppers. See oppers. 
MILK CONDENSING & CANNING MCHY. 


Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 

Zastrow Mchy. Co., Baltimore. 


wer Filling Machines. See Filling Ma- 


chines. 

Nafling Machines. See Box Nailing Machines. 

OYSTER CANNERS’ MACHINERY. 
Rerlin Cang. Mchy. Works. Berlin. Wis. 
Rdw. Renneburg & Sons Co., Baltimore. 
A. K. Rohins & Co., Baltimore. 
7Zastrow Mchy. Co., Baltimore. 
Packers’ Cans. See Cans. 
Pafls, tubs, etc., fibre. See Fibre Containers. 
Paper Roxes. See Corrugated Paper Products. 
Paper Cans and. Containers. See Fibre Con- 


tainers. 
Paring Knives. See Knives. 


PARING MACHINES. 
Phil. Emrich, Cincinnati, O. 
Sinclair-Scott Co., Baltimore. . 
PA&TE, canners’. 
Arabol Mfg. Co., New York City. 
Continental Mfg. Co., Philadelphia. 
Dewey & Almy Chem. Co., Cambridge, Mass. 
Edw. Ermold Co., New York City. 
A. K. Robins & Co., Baltimore. 


PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 

PEA CANNERBS’ MACHINERY. 

Berlin Cang. Mchy. Works, Berlin, Wis. 
Ayarse Machine Co., Salem, N. J. 

ansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. ¥ 
— rain Cleaner Co., Silver Creek, 


Link Belt & Co., Chicago. 

A. EK. Robins & Co., Baltimore. 
Sprague-Sells 
Pea Ha: 


Corp., cago. 
See Farming Machinery. 


Pea Hullers and Viners. 

Chisholm Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 
Pea Vine Feeders. 

Chisholm Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 
PEELING KNIVES. 

Phil. Emrich, Cincinnati, 

A. K. Robins & Co., Baltimore. 

Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Link-Belt Co., Chicago. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Basketr. 
Picking Belts and Tables. See Pea Canners’ 
Mehy. 
PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
E. J. Lewis, Middleport, N. Y. 
Souder Mfg. Co., Bridgeton, N. J. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Relts and Tables. See Pea Canners’. 
POWER PLANT EQUIPMENT 
Link-Belt Co., Chicago. 
Power Presses. See Canmakers’ Machinerv. 
Power Transmission Mchy. See Power Plant 
Equipment. 
PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
Rerlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co.,. Baltimore. 
Sprague-Sells Corp., Chicago. 
PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 


RHUBARB CUTTER 
Souder Mfg. Co., Bridgeton, N. J. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). 
Supplies. 


SEALING MACHINES, Box. 
McStay Machine Co., Los Angeles, Cal. 
SALT, canners. 
Alex. Kerr, Bro. & Co., Baltimore. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. 
Sardine Knives and Scissors. 
SCALDERS, tomato, etc. 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, N. Y. 
F. H. Langsenkamp, Indianapolis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Secalding and Picking Baskets. 
Scrap Bailing Press. 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 

SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Seed Co., Chicago. 
Separators. See Pea Canning Mchy. 


SEALING MACHINES, CANS, s:e Closing 
Machines. 

SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York. 
BE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
McDonald Machine Co., Chicago, Ill. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Shooks. See Boxes, Crates, etc. 

SIEVES AND SCREENS. 
A. T. Ferrell & Co., Saginaw, Mich. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Invincible Grain Cleaner Co., Silver Creek, 


A 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, corn. 7 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sprague-Sells Corp., Chicago. 

See Corers and 


a fruit and vegetable. 
cers. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt dri 
Sinclair-Scott & C 


ore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


See Cannery 


See Cans. 
See Knives. 


See Baskets. 


STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 


Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 


Covering. 
See Kettles, process. 


Steam Retorts. 
STENCILS, marking pots and _ brushes, 
brass checks, rubber and steel type, burn- 
ing brands, etc. 


A. K. Robins & Co., Baltimore. 


STIRRERS FOR KETTLES. 
H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Chisholm-Seott Co., Columbus, Ohio. 
— T. Ferrell & Co., Saginaw, Mich. 

ansen Cang. Mchy. Corp., Cedarbu Wis. 
Huntley Mfg. Co. Silver Creek, 
cviene Grain Cleaner Co., Silver Creek, 
E. J. Lewis, Middleport, N. Y 
A. K. Robins & Co., Baltimore. ~ 
Sprague-Sells Corp., Chicago. 
Supplies, engine room, line shaft, .etc. 

Supply House and General Agents. See Gen 


eral Agents. 
Switchboards. See Electrical Appliances. 


SYRUPING MACHINE. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Tables, picking. See Pea Canners’ Mchy. 

TANKS, METAL. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
Slaysman & Co., Baltimore, Md. 

TANKS, glass-lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 

TANKS, WOODEN. 
Bato. Coopera: Baltimore. 

ers, can. ee Canmakers’ M a 

See Stencils. 

me Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. na 
Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 


A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 
TOMATO WASHERS. 
Salem, N. J. 
. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. . 
Souder Mfg. Co., Bridgeton, N. J. 
Sprague-Sells Corp., Chicago. 
Transmission Machinery. 
Link-Belt Co., Chicago. 
TRANSPLANTING MACHINE 
Trucks, Platform, ete. See Factory Tr : 
Tumblers, glass. See Glass Bottles — 
Turbines. See Blectrical Machinery. 
Variable Speed Countershafts. lie Speed 
Regulators. 
Vegetable Corers, etc. See Corers and Slicers 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners ond Hullers. 


VINERS AND HULLERBS. 

Chisholm-Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Machinery. 

Washers and scalders, fruit, etc. See Scalders 
WASHERS, can and Jar. 

Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 

Tanks, wood. : 

Wiping Machines, can. See Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes 

Wrappers, paper . See Corrugated Paper 

Products. 
Wrapping Machines, can. See Labelling Mchy 


WYANDOTTE—Sanitary Oleaner. 
J. B. Ford Co., Wyandotte, Mich. 
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RENNEBURG’S | | 
GAMSES 


Improved Process Steel Kettle 
ATTRACTIVE 


we 


Equipped with all the latest im- 
provements. Strongly and ac- 
curately made. Has been used for 
years with perfect satisfaction. 


PROCESS 
KETTLE 


One canner calls Gamse Labels 
*““APPETITE TEASERS’’ 


because the engraved product illus- 
trations are so lifelike. 


H.GAMSE & BRO 
Lithographers 


_GAMSE BUILDING | 
BALTIMORE MARYLAND 


MADE BY 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Boston Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE MD 


MANUFACTURERS OF 
TIN CANS 

\ CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 
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